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Item 2.02                                Results of Operations and Financial Condition

On January 9, 2009, Audiovox Corporation (the "Company") issued a press release announcing its earnings for the nine months ended November 30, 2008. A
copy of the release is furnished herewith as Exhibit 99.1.

Item 8.01                                Other Events.

On January 12, 2009, the Company held a conference call to discuss its financial results for the nine months ended November 30, 2008. The Company has
prepared a transcript of that conference call, a copy of which is annexed hereto as Exhibit 99.2.

The information furnished under Items 2.02 and 8.01, including Exhibits 99.1 and 99.2,  shall not be deemed to be filed for the  purposes  of  Section  18 of the
Securities  Exchange Act of 1934, as amended,  and will not be  incorporated  by reference  into any  registration  statement  filed under the  Securities Act of
1933, as amended,  unless specifically  identified therein as being incorporated therein by reference.

EXHIBIT INDEX

Exhibit No.                                           Description

99.1                                Press Release, dated January 9, 2009, relating to Audiovox Corporation's earnings release for the nine months ended November 30,
2008 (filed herewith).

99.2                                Transcript of conference call held on January 12, 2009 at 10:00 am (filed herewith).

SIGNATURES

Pursuant to the requirements of the Securities Exchange Act of 1934, the registrant has duly caused this report to be signed on its behalf by the
undersigned thereunto duly authorized.

AUDIOVOX CORPORATION (Registrant)

Date: January 13, 2009 ___________________________________
Charles M. Stoehr
Senior Vice President and
Chief Financial Officer
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Audiovox Corporation Reports Fiscal 2009 Third Quarter and Nine Month Results

- Fiscal third quarter sales of $196 million represent largest sales quarter in Company's history, excluding the former wireless business

- Gross margins increase to 19.9% in fiscal 3Q09 vs. 19.1% in fiscal 3Q08

- Partnerships with SIRIUS XM, Sony Playstation and Qualcomm's Media FLO highlight start to fiscal fourth quarter

HAUPPAUGE, N.Y., Jan. 9 /PRNewswire-FirstCall/ -- Audiovox Corporation (Nasdaq: VOXX). Audiovox Corporation today announced results for its fiscal
2009 third quarter and nine months ended November 30, 2008.

Net sales for the quarter ended November 30, 2008 were $195.6 million compared to net sales of $183.6 million reported in the comparable prior year period.
Operating income from continuing operations before income taxes were $10.7 million in the fiscal 2009 third quarter compared to $6.7 million in the fiscal
third quarter last year. Net income for the quarter ended November 30, 2008 was $6.5 million or earnings per diluted share of $0.29 compared to net income of
$4.7 million or $0.20 per diluted share in the comparable fiscal 2008 period.

Patrick Lavelle, President and CEO stated, "We are generally pleased with our third quarter performance, especially in light of the continued economic
turbulence worldwide. Despite waning consumer confidence and spending and the difficulties of the automakers, we experienced our highest sales quarter for
electronics and accessories products in our Company's history. Our margins have increased to target levels and we continue to manage our expense structure to
match anticipated sales. While I believe third quarter results are reflective of our efforts to increase distribution and expand our brand presence, I am also
cautious of our near-term outlook given recent reports of a lackluster holiday season. Economic difficulties will persist over the coming year but I believe we
are well positioned to weather this storm and should be in a position to show strong growth and profits with new partnerships in the second half of our next
fiscal year."

Electronics sales, which include both mobile and consumer electronics were $152.0 million for the quarter ended November 30, 2008, an increase of 9.4%
compared to $139.0 million reported in the comparable fiscal 2008 period. This increase is primarily related to new product categories from the RCA
Audio/Video acquisition and increases in electronic sales of the Company's operations in Mexico and Venezuela. This increase was partially offset by the
absence of sales in select categories as the Company discontinued non-profitable product lines such as portable navigation and flat screen televisions.
Additionally, sales increases were offset by declines in our mobile, audio/video categories primarily due to the weakening U.S. economy.

Accessories sales for the fiscal 2009 third quarter were $43.7 million, a decrease of 2.1% compared to $44.6 million reported in the period ended November
30, 2007 and are a result of the overall decline of the U.S. economy. This decrease was partially offset by sales generated from the Technuity acquisition in
November 2007.

For the period ended November 30, 2008, gross margins were 19.9% compared to 19.1% during the period ended November 30, 2007. Gross margins were
positively impacted by several factors, including price increases instituted in the second quarter of fiscal 2009 to offset increased warehouse, shipping,
warranty and product costs and higher gross margins experienced in the consumer electronics category. Offsetting this increase were lower sales of accessory
products, which typically carry higher gross margins than core electronics products.

The Company reported operating expenses of $27.2 million for the three months ended November 30, 2008, a decline of $2.1 million or 7.3%, compared to
$29.4 million reported in the comparable period last year. As a percentage of net sales, operating expenses decreased to 14.0% for the three months ended
November 30, 2008 from 16.0% in the comparable fiscal 2008 period. The decrease in total operating expenses is primarily due to our expense and workforce
reduction programs partially offset by $4.3 million of costs related to the acquired Technuity and RCA Audio/Video operations. Core operating expenses were
down 21.1% in the comparable fiscal third quarters, from $29.1 million to $23.0 million.

Nine Months Results

Total net sales for the nine month period ended November 30, 2008 were $487.4 million, an increase of 5.9% compared to net sales of $460.1 million in the
nine month period ended November 30, 2007.

Electronics sales for the fiscal 2009 nine month period, which represented 77.4% of net sales, were $377.4 million, up 10.6% compared to $341.2 million, or
74.2% of net sales in the comparable fiscal 2008 period. This increase was primarily due to sales generated from the RCA Audio/Video operations, increases
in the electronics sales of the Company's international operations in Mexico and Venezuela and increases in OEM business. These increases were partially
offset by declines in mobile audio/video product lines as a result of an overall decline in the U.S. economy, lower consumer demand for electronics products
and a decline in vehicle sales. Accessories sales, which represented 22.6% of net sales for the nine months ended November 30, 2008 were $110.1 million
compared to $118.9 million or 25.8% of net sales in the prior year period, a decline of 7.4%. This decrease was primarily due to a decline in demand for
consumer electronics products as a result of the overall decline in the U.S. economy, partially offset by sales generated from the acquired Technuity operations.

Gross margins decreased by 100 basis points from 18.8% during the first nine months of fiscal 2008 to 17.8% in the first nine months of fiscal 2009. Gross
margins were unfavorably impacted by higher energy costs, transportation expenses, labor and material costs and foreign exchange increases versus the U.S.
dollar. To offset these higher costs, the Company implemented price increases in the 2009 second fiscal quarter but did not realize the effect until the period
ended November 30, 2008. Additionally, during the 2009 fiscal first quarter, the Company exited the portable navigation business, resulting in a charge of $2.9
million. Excluding the impact of this charge, gross margins for the comparative nine months periods was up slightly.
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Operating expenses increased $8.1 million or 10.3% to $86.8 million for the nine months ended November 30, 2008, from $78.7 million for the nine months
ended November 30, 2007. The increase in total operating expenses is due to incremental costs of $12.3 million related to the acquired Technuity and RCA
Audio/Video operations, higher professional fees, direct labor, and general and administrative salaries and related benefits, partially offset by decreased
commissions, trade show, travel and entertainment expenses and lower officer salaries. Operating expenses for the nine months ended November 30, 2007
included a $1.0 million benefit related to a call/put option previously granted to certain employees as a result of the call/put liability calculation.

As a percentage of net sales, operating expenses increased to 17.8% for the fiscal 2009 nine month period compared to 17.1% in the comparable prior year
period. Core operating expenses declined $4.9 million or 6.2% from $78.4 million in the fiscal 2008 nine month period to $73.6 million in the comparable
nine month period of fiscal 2009.

The Company reported a pre-tax loss from continuing operations of $426,000 for the nine months ended November 30, 2008. Net loss for the nine month
period ended November 30, 2008 was $1.0 million or a loss of $0.04 per diluted share compared to net income of $10.6 million or earnings per diluted share
of $0.47 in the comparable period ended November 30, 2007. Net income for the fiscal 2008 period ended November 30, 2007 was favorably impacted by
$2.1 million in income from discontinued operations as a result of a derivative legal settlement.

Conference Call Information

The Company will be hosting its conference call on Monday, January 12 at 10:00 a.m. EST. Interested parties can participate by visiting www.audiovox.com,
and clicking on the webcast in the Investor Relations section or via teleconference (toll-free number: 800-299-7098; international number: 617-801-9715; pass
code: 93097657). For those who will be unable to participate, a replay will be available approximately one hour after the call has been completed and will last
for one week thereafter (replay number: 888-286-8010; international replay number: 617-801-6888; pass code: 53837599).

About Audiovox

Audiovox (Nasdaq:VOXX) is a recognized leader in the marketing of automotive entertainment, vehicle security and remote start systems, consumer
electronics products and consumer electronics accessories. The company is number one in mobile video and places in the top ten of almost every category that
it sells. Among the lines marketed by Audiovox are its mobile electronics products including mobile video systems, auto sound systems including satellite
radio, vehicle security and remote start systems; consumer electronics products such as MP3 players, digital camcorders, DVRs, clock radios, portable DVD
players, extended range two-way radios, multimedia products like digital picture frames and home and portable stereos; consumer electronics accessories such
as indoor/outdoor antennas, connectivity products, headphones, speakers, wireless solutions, remote controls, power & surge protectors and media cleaning &
storage devices; Energizer-branded products for rechargeable batteries and battery packs for camcorders, cordless phones, digital cameras and DVD players, as
well as for power supply systems, automatic voltage regulators and surge protectors. The company markets its products through an extensive distribution
network that includes power retailers, 12-volt specialists, mass merchandisers and an OE sales group. The company markets products under the Audiovox,
RCA, Jensen, Acoustic Research, Energizer, Advent, Code Alarm, TERK, Prestige and SURFACE brands. For additional information, visit our Web site at
www.audiovox.com.

Safe Harbor Statement

Except for historical information contained herein, statements made in this release that would constitute forward-looking statements may involve certain risks
and uncertainties. All forward-looking statements made in this release are based on currently available information and the Company assumes no
responsibility to update any such forward-looking statement. The following factors, among others, may cause actual results to differ materially from the results
suggested in the forward-looking statements. The factors include, but are not limited to, risks that may result from changes in the Company's business
operations; our ability to keep pace with technological advances; significant competition in the mobile and consumer electronics businesses as well as the
wireless business; our relationships with key suppliers and customers; quality and consumer acceptance of newly introduced products; market volatility; non-
availability of product; excess inventory; price and product competition; new product introductions; the possibility that the review of our prior filings by the
SEC may result in changes to our financial statements; and the possibility that stockholders or regulatory authorities may initiate proceedings against
Audiovox and/or our officers and directors as a result of any restatements. Risk factors associated with our business, including some of the facts set forth
herein, are detailed in the Company's Form 10-K for the fiscal year ended February 29, 2008 and Form 10-Q for the fiscal third quarter ended November 30,
2008.

Tables to Follow
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Audiovox Corporation and Subsidiaries
Consolidated Balance Sheets

(In thousands, except share data)
 

  November 30,   February 29,  
  2008   2008  
Assets  (unaudited)     
Current assets:       

Cash and cash equivalents  $ 13,925  $ 39,341 
Accounts receivable, net   159,594   112,688 
Inventory   149,321   155,748 
Receivables from vendors   20,618   29,358 
Prepaid expenses and other current assets   12,585   13,780 
Deferred income taxes   7,198   7,135 

Total current assets   363,241   358,050 
         
Investment securities   8,559   15,033 
Equity investments   13,068   13,222 
Property, plant and equipment, net   20,615   21,550 
Goodwill   29,098   23,427 
Intangible assets   93,797   101,008 
Deferred income taxes   2,128   - 
Other assets   1,659   746 

Total assets  $ 532,165  $ 533,036 
         
Liabilities and Stockholders' Equity         
Current liabilities:         

Accounts payable  $ 43,014  $ 24,433 
Accrued expenses and other current liabilities   34,728   38,575 
Income taxes payable   141   5,335 
Accrued sales incentives   12,633   10,768 
Bank obligations   2,018   3,070 
Current portion of long-term debt   1,294   82 

Total current liabilities   93,828   82,263 
         
Long-term debt   5,944   1,621 
Capital lease obligation   5,551   5,607 
Deferred compensation   3,312   4,406 
Other tax liabilities   4,741   4,566 
Deferred tax liabilities   -   6,057 
Other long term liabilities   4,198   5,003 

Total liabilities   117,574   109,523 
         
Commitments and contingencies         
         
Stockholders' equity:         

Series preferred stock, $.01 par value; 1,500,000 shares authorized, no shares issued or outstanding   -   - 
Common stock:         

Class A, $.01 par value; 60,000,000 shares authorized, 22,424,212 and 22,414,212 shares issued,  20,604,460
and 20,593,660 shares outstanding at November 30, 2008 and February 29, 2008, respectively   224   224 

Class B convertible, $.01 par value; 10,000,000 shares authorized, 2,260,954 shares issued and outstanding at
November 30, 2008 and February 29, 2008, respectively   22   22 

Paid-in capital   274,484   274,282 
Retained earnings   161,532   162,542 
Accumulated other comprehensive income   (3,275)   4,847 
Treasury stock, at cost, 1,819,752 and 1,820,552  shares of Class A common stock at November 30, 2008 and

February 29, 2008, respectively   (18,396)   (18,404)
Total stockholders' equity   414,591   423,513 
Total liabilities and stockholders' equity  $ 532,165  $ 533,036 

 See accompanying notes to consolidated financial statements
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Audiovox Corporation and Subsidiaries
Consolidated Statements of Operations

For the Three and Nine Months Ended November 30, 2008 and 2007
(In thousands, except share and per share data)

(unaudited)

  Three Months Ended   Nine Months Ended  
  November 30,   November 30,  
  2008   2007   2008   2007  
             
Net sales  $ 195,642  $ 183,563  $ 487,433  $ 460,085 
Cost of sales   156,684   148,572   400,900   373,431 
Gross profit   38,958   34,991   86,533   86,654 
                 
Operating expenses:                 

Selling   8,370   9,828   26,598   26,534 
General and administrative   16,500   16,948   52,004   45,153 
Engineering and technical support   2,436   2,600   8,219   7,010 

Total operating expenses   27,306   29,376   86,821   78,697 
                 
Operating income (loss)   11,652   5,615   (288)   7,957 
                 
Other income (expense):                 

Interest and bank charges   (453)   (723)   (1,439)   (2,087)
Equity in income of equity investees   (484)   1,011   926   2,927 
Other, net   (10)   816   375   3,444 

Total other (loss) income, net   (947)   1,104   (138)   4,284 
                 
Income (loss) from continuing operations before income taxes   10,705   6,719   (426)   12,241 
Income tax expense (benefit)   4,180   2,039   582   3,709 
Net income (loss) from continuing operations   6,525   4,680   (1,008)   8,532 
                 
Net  income (loss) from discontinued operations, net of tax   -   -   -   2,111 
                 
Net income (loss)  $ 6,525  $ 4,680  $ (1,008)  $ 10,643 
                 
Net income (loss) per common share (basic):                 

From continuing operations  $ 0.29  $ 0.20  $ (0.04)  $ 0.38 
From discontinued operations   -   -   -   0.09 

Net income (loss) per common share (basic)  $ 0.29  $ 0.20  $ (0.04)  $ 0.47 
                 
Net income (loss) per common share (diluted):                 

From continuing operations  $ 0.29  $ 0.20  $ (0.04)  $ 0.38 
From discontinued operations   -   -   -   0.09 

Net income (loss) per common share (diluted)  $ 0.29  $ 0.20  $ (0.04)  $ 0.47 
                 
Weighted-average common shares outstanding (basic)   22,864,668   22,852,781   22,858,777   22,853,108 
Weighted-average common shares outstanding (diluted)   22,867,235   22,857,355   22,859,633   22,880,263 

See accompanying notes to consolidated financial statements.
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Contact: Glenn Wiener, GW Communications
Tel: 212-786-6011 / Email: gwiener@GWCco.com

SOURCE Audiovox Corporation

CONTACT: Glenn Wiener, GW Communications, +1-212-786-6011,
gwiener@GWCco.com, for Audiovox Corporation
Web Site: http://www.audiovox.com
(VOXX VOXX)
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FINAL TRANSCRIPT

Conference Call Transcript
VOXX - Q3 2009 Audiovox Corporation Earnings Conference Call
Event Date/Time: Jan 12, 2009 / 03:00PM  GMT
 
CORPORATE PARTICIPANTS
 
 Glenn Wiener
 GW Communications - IR
 
 Patrick Lavelle
 Audiovox Corporation - President and CEO
 
 Michael Stoehr
 Audiovox Corporation - SVP and CFO
 
CONFERENCE CALL PARTICIPANTS
 
 Jim Barrett
 CL King & Associates - Analyst
 
 Richard Greenberg
 Donald Smith & Co. - Analyst
 
 PRESENTATION
 
Operator
 
 Good day, ladies and gentlemen, and welcome to the third-quarter Audiovox earnings conference call. My name is Wayne and I will be your coordinator for
today. At this time, all participants are in listen-only mode. We will be facilitating a question-and-answer session towards the end of this call. (Operator
Instructions)

I would now like to turn the presentation over to your host for today's call, Glenn Wiener. You may proceed, sir.
 
 
 Glenn Wiener - GW Communications - IR

 Thank you and good morning, Wayne. Welcome to Audiovox's fiscal 2009 third-quarter conference call. Today's call is being webcast from our website,
www.Audiovox.com under the investor relations section. With us today are Patrick Lavelle, President and CEO; Michael Stoehr, Senior Vice President and
Chief Financial Officer; and John Shalam, Chairman of the Board.

Before turning the call over to Pat, the following Safe Harbor language. Except for historical information contained herein, statements made on today's call
and on today's webcast that would constitute forward-looking statements may involve certain risks and uncertainties. All forward-looking statements made are
based on currently available information. The Company assumes no responsibility to update any such forward-looking statements.

The following factors among others may cause actual results to differ materially from the results suggested in these forward-looking statements. These factors
include but are not limited to risks that result in changes in the Company's core business operations or ability to keep pace with technology advances;
significant competition in the mobile and consumer electronics businesses and accessory businesses; relationships with key suppliers and customers; quality
and consumer acceptance of our newly introduced products; market volatility; non-availability of product; excess inventory; price and product competition;
new product introduction; and the possibility that a review of our prior filings by the SEC may result in changes to our financial statements and the possibility
that stockholders or revelatory authorities may initiate proceedings against the Company and/or our officers and directors as a result of any numerous
statements or their actions.

Risk factors with our business including some of the factors set forth herein are detailed in the Company's Form 10-K for the period ended November 29, 2008
and in our Form 10-Q for the period ended November 30, 2008, which was filed after market close on Friday, January 9. We greatly appreciate your interest in
today's call and thank you for participating today.

At this time, I would like to turn the call over to Pat Lavelle.
 

Thomson StreetEvents
 

www.streetevents.com
  

Contact Us
  

 
© 2009 Thomson Financial. Republished with permission. No part of this publication may be reproduced or transmitted in any form or by any means without
the prior written consent of Thomson Financial.
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Patrick Lavelle - Audiovox Corporation - President and CEO

 Thank you, Glenn, and good morning, everyone. During my remarks today, I will touch on our fiscal 3Q performance, spend a few moments on several key
business partnerships that were announced a few days ago, and recap the products that we introduced at CES we returned last night. I will also provide some
color as to what to expect moving forward. Michael will then walk you through our financial results before we open up the call for our questions.

I am pleased to report that despite the economic turbulence worldwide, the quarter was the biggest sales quarter in the Company's history for electronics and
accessories. Given the economic recession and escalating job losses, this was no simple feat. The results of our third quarter signal the core strength of this
Company to our customers, vendors, and competitors. Our brands, our products, and our people have created the momentum that we must have to carry us
through the fourth quarter and into next year.

We announced three significant developments last week. The first, our agreement with SIRIUS XM; the second, our strategic partnership with Sony Computer
Electronics to embed PlayStation 2 in rear seat mobile entertainment products. And the third, our alliance with Qualcomm's Media FLO to bring live digital
TV to the car.

The past several months have been quite active to say the least and while the economy in managing our overhead to match sales is still a priority for us, we
have also spent time seeking new opportunities that we believe will pay off for us as the economy improves.

Let me cover the quarter first. On Friday, we released our results for fiscal 2009 third quarter and nine-month period. We reported sales of $196 million, which
were up 6.6% over the third quarter last year. Our consumer sales were up significantly, 92.5% in the third quarter and 105% year-to-date driven by higher
sales of camcorders, clock radios, and digital media plays. This increase comes despite the fact that last year's third quarter included sales in LCD flat-panel
and portable navigation, two categories that we have exited for retail during the year. We maintain our leadership positions in the mobile and RV TV markets
in these categories.

We participated in several Black Friday promotions and thanks to new categories from the most recent RCA acquisition, have increased our presence at retail
and have more distribution points than ever before. In addition to the positive sales results, gross margins in the consumer group improved over 800 basis
points in the 3Q year-over-year comparisons.

Our accessory group did experience a decline in third-quarter sales of approximately 2% and for the nine-month period, accessory sales are off roughly 9.5%.
We believe this decline is directly attributable to the industrywide decline in consumer-electronics as accessory sales are normal attachments to electronics
sales. However, despite the lower sales, margins have held firm and came in flat in 3Q '09 versus 3Q '08.

Unfortunately at this moment, the mobile side of our business is being hardest hit by the economic and automotive crisis. Auto sales are the lowest they've
been in over 26 years and there are no signs that this will change any time soon. We have anticipated a slowdown albeit not at the sales levels it has reached
and continue to manage our inventory and reduce overhead expenses wherever we can. I will add that we believe there could be an uptick in the second half of
'09 with the economic stimulus packages in place.

Despite the decline in mobile sales and the state of the automotive industry, our margins have held study and are off only 1% year-to-date. We believe that we
are performing better than our competition. Given our product and channel diversity and our cash position, we will weather this storm and in fact see long-
term growth opportunities for Audiovox in the mobile category.

Now I would like to talk a little bit about the business announcements we made last week. They are important in that they give us advantages over competition
as well as expand our distribution. Our intention has always been to continue to develop technologies and innovate solutions with a consumer electronics
experience, whether at home or on the road. We have done that organically and through acquisition and now we are proud to add alliances with SIRIUS XM,
Sony PlayStation, and Qualcomm's Media FLO that will provide us tools to continue to deliver on our promise.

There are reasons these industry giants have chosen Audiovox as their partner. We are a strong company with a great portfolio of respected brands. We can
react quickly to market situations and can bring enough resources to any partnership. Our stability, financial strength, and commitment to this industry have
been our hallmark for over 45 years.

We announced a new agreement with SIRIUS XM satellite radio. Audiovox had a long-standing relationship with XM and in the past has been a supplier to
SIRIUS as well. With this new agreement in place, we will become the new merged company's primary supplier of both XM and SIRIUS satellite radio
products in the aftermarket and we expect this new agreement to more than double our sales in fiscal 2010.

Thomson StreetEvents www.streetevents.com  Contact Us  
 
© 2009 Thomson Financial. Republished with permission. No part of this publication may be reproduced or transmitted in any form or by any means without
the prior written consent of Thomson Financial.
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We believe satellite radio is a very viable and competitive technology that will continue to grow. With this two-year agreement, we have secured our position
as the number one aftermarket hardware supplier for the category. In fiscal '09, we expect to do about $50 million in satellite sales and next year this should
exceed $100 million. It will be a fixed margin similar to the distribution agreement we entered into with XM in 2005. Higher overall sales however, should
enable us to better leverage our overhead structure and generate higher gross profit dollars.

Second, last week we also announced an alliance with Sony Computer Electronics to bring PlayStation to the car. This is a very exciting partnership and is
testament to Audiovox industry standing as a trusted supplier and technology innovator. This is an industry first.

PlayStation is embedded in drop-down overhead mobile entertainment systems and PlayStation systems that can retrofit to any factory system on the road
today. We believe that by adding the well-respected Sony PlayStation to our mobile entertainment systems we continue to lead the market and increase our
presence at retail while further differentiating ourselves from the competition. Financial impact of this deal will begin to materialize in the third fiscal quarter
of next year.

And finally, our alliance with Qualcomm's Media FLO USA to bring FLO TV service to the US automotive market for the first time. This alliance will
transform the in-vehicle entertainment experience by delivering live TV with a variety of news, sports, entertainment, and kids programming over an advanced
multicast network that has been built from the ground up. Together we will provide consumers with a high-quality TV experience in a moving vehicle unlike
anything seen in the industry to date.

This is yet another example of our technological leadership and commitment to innovation and we believe the partnership with Sony and with Media FLO will
give us the opportunity to develop the most innovative rear seat entertainment systems in the world.

These three announcements really signify what the future for consumer electronics will be and that is the delivery of content, whether it be games, video,
satellite radio, or live TV. The devices that deliver the most content will be the winners and the companies that deliver them will be the most successful. And
that is where we plan to be.

As I mentioned before, we have just returned from the consumer electronics show where once again we were recognized as one of the most innovative
companies in the industry, taking home eight CEA innovation awards for engineering and design excellence, in audio and video accessories, in home theater
accessories, in headphones, wireless speaker systems and in-vehicle video.

Although the products we introduced are too numerous to mention, I would like to highlight just a few. Our RCA Small Wonder line of digital camcorders led
our consumer line and the flagship EZ209HD, our new Webslinger, garnered excellent reception. The Webslinger is our sleekest and slimmest high-definition
point-and-shoot camcorder, with the ability to record in 1080p HD quality, capture high-speed sports or action video, and capture single frames as well with
one touch upload to YouTube and built-in HDMI connectors for easy connection to your HDTV.

This unit is the most versatile camcorder in its class and with a retail price of $119, it is a tremendous value for today's cost-conscious shopper.

Acoustic Research, our high-end audio brand, introduced two Internet radios and built-in Wi-Fi connectivity and three content partnerships with Slacker and
WeatherBug. A new AR tabletop radio line and the innovation award winning AR wireless speaker conversion system that is impervious to interference
rounded out our high-end acoustic research audio offerings.

For our mobile group, in addition to the PlayStation and FLO TV products I discussed earlier, the Jensen mobile line brought out several models with more
connectivity options than any systems on the market today. Most of them right out of the box to let consumers add iPods, Bluetooth, navigation, satellite radio
and more. Bluetooth safety and convenience products launched in both the Jensen and Audiovox lines.

In accessories, currently Audiovox through our RCA, ONE FOR ALL and Acoustic research brands holds number one unit share in Universal TV remotes. We
plan to capitalize on the trend towards higher-end, more sophisticated universal remote controls. And with that, we introduced two new Xsight models, the
Xsight Touch and Xsight Color, which will give us position in this growing market segment.

The new Xsight Touch can control up to 18 devices with simple and easy setup right from the remote. With the world's largest code library built in, just simply
point and shoot at your component and the device will automatically sync. The Xsight Touch can control devices behind doors or out of sight. You can even
easily customize the remote for each family member to select their favorite channels when they use the remote. At $249 retail, these units will position us very
well against competition and I expect good placement within our existing account base.

In TV reception, Audiovox also holds number one market share under our RCA and TERK brands. In just over one month, TVs will be switching to all-digital
broadcasting, which should lead to higher sales of antenna-related products. In home networking, the AR HD Powerlink system, another innovation award
winner, transmits and receives high-definition signals from the source to the display using the home's existing electrical wiring.
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At our booth, we had new innovations in almost every category and the attention we received was unlike any other in our corporate history. Am very excited
with our line up for the coming year and believe over time our commitment to drive technology innovation will lead to increased market penetration and
greater share for our family of brands.

In closing, I am very pleased with our third-quarter performance and the steps that we have taken throughout the year to control our costs and maintain and
expand our margins where possible. While the third quarter was positive, I must remind everyone of the current economic climate. The state of the overall
global markets is very weak and no one is pointing to a sign of recovery near term. That is why we are highly focused on managing our overhead in light of
and in anticipation of weaker sales.

On an annualized basis, we have taken out over $20 million in overhead expenses and we continue to look at our cost structure and inventory position to
operate lean and effectively and to reduce our exposure.

Continued weakness in the economy could negatively impact our fourth-quarter performance, which is traditionally our weakest. However, make no mistake,
we believe we have taken the necessary steps and made intelligent investments that will position us well as the markets emerge from this recession. Our
portfolio of brands is the strongest in our Company's history. We have more distribution today than we ever had and our retail presence continues to grow.

We have a number of new products planned, some of which will be industry firsts, which should help build our presence even further. Most important, we are
not dependent on financing and have about $20 million in cash on hand which should ramp up further by the end of the fiscal year. We have the financial
resources to weather this recession and provide us with the capital to fund their operations and to pursue the right acquisitions at attractive long-term values.

Regardless of the near-term outlook, I am very confident in our Company's ability to emerge a stronger organization. As I said before, there is a reason
companies like Sony, SIRIUS XM, and Qualcomm sought to partner with Audiovox. When all is said and done, our Company through Audiovox, RCA,
Jensen, Acoustic Research, and the many other brands in our stable will be recognized as a market leader capable of generating sustainable returns for its
shareholders.

I would like to thank you for your time today and your continued support. And with that, I will now turn the call over to Michael.

 
 Michael Stoehr - Audiovox Corporation - - SVP and CFO
 

 Thanks, Pat. Good morning, everyone. For the third quarter, sales were $195.6 million, an increase of 6.6% compared to $183.6 million that were reported in
third quarter of last year. Electronic sales are $152 million, up $13 million or 9.4% compared to $139 million last year that we reported for our third quarter.
Sales were up primarily due to sales generated from the RCA AV operations and increases in our international sales in Mexico and Venezuela.

The increase in electronics was offset by greatly reduced sales this quarter in portable navigation and flat screen TVs as we exited these lines earlier in the
year. Also offsetting the increases is the overall state of the US economy and lower car sales. This had an adverse impact on our mobile AV business lines but
we still continue to show growth in our code OEM business.

Accessory sales were $43.7 million, down from $44.6 million reported last fiscal quarter as a result of the overall decline and general economy. Accessories
decline was partially offset by incremental sales generated from Technuity, which we acquired in November of last year. Technuity sales for the quarter were
approximately $3.1 million.

Gross margins were 19.9% compared to 19.1% in the third quarter last year. Our margins were positively impacted by two factors, price increases instituted
fiscal 2009 second quarter began to take effect in the fiscal third quarter and consumer -- gross margins in consumer electronics considerably higher due to a
number of new product categories introduced this year under the RCA brand, as Pat outlined earlier. Offsetting this increase were lower sales off accessory
products and [lower] electronics, which typically carry higher gross margins than the consumer electronics products.
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Operating expenses were $27.3 million for the quarter, a decrease of $1 million versus $29.4 million last year. The decrease in total operating expenses is
primarily due to our expense in workforce reduction programs partially offset by $4.3 million of costs related to Technuity and RCA AV operations compared
to $274,000 in the same period last year. Our core operating expenses decreased 21.1% or $6.1 million.

Managing our cost structure in this economy is a key focus for Pat and the entire Audiovox team. Our selling expenses were down close to 15% from early due
to work force reductions, decreased commissions, lower travel entertainment, and tradeshow expenses. This is partially offset by $922,000 of selling expenses
related to Technuity and RCA acquisitions.

G&A expenses were down 2.6% and engineering and tech support were up 6% primarily in payroll costs. Offsetting these declines were approximately $3.5
million expenses for Technuity and the RCA AV group, higher professional service fees as a result of intellectual property costs and a small increase in bad
debt reserves.

As a result of increased volume, higher gross margins and reduced overhead, we reported operating income of $11.7 million versus $5.6 million in fiscal third
quarter last year, an increase of 108% and income from continuing operations before tax of $10.7 million versus $6.7 million last year.

During the third quarter of fiscal 2009, our joint venture ASA recorded an inventory write-down of LCD TVs of $1 million due to price competition and lower
sales in the RV market. As a result, we recorded a charge of $500,000 on the equity income line. Additionally, recorded income tax expense of $4.8 million in
third quarter this year versus $2 million in the same period last year primarily as a result of less tax-exempt interest income.

Net income was $6.5 million or $0.29 per share compared to $4.7 million or $0.20 a share in the similar period last year. For the nine-month period, net sales
were up 5.9% to $487 million. Electronic sales were up 10.6% and accessory sales were off (inaudible) principally due to reasons previously outlined. Gross
margins were 17.8% compared to 18.8%. The nine-month period ended November 30 included a $2.9 million charge during the first quarter which impacted
our gross profit by approximately 100 basis points.

Additionally, gross profit was impacted by higher energy, transportation, labor, material costs and foreign exchange increases versus the US dollar, which we
experienced in the first six months of the year. This was offset by price increases which took effect in the third quarter.

Our operating expenses were $86.6 million versus $78.7 million for the nine-month period last year, an increase of $8.1 million. These increases occurred
mainly in the first six months of the year in office salaries and benefits, professional fees, depreciation and amortization. Core overhead expenses were down
close to $5 million in the comparable year-over-year periods offset by $12 million in costs from recent acquisitions and a $947,000 charge for workforce
reductions.

Net costs for the nine months ended November 30, 2008 were $1.1 million, or a loss of $0.04 a share compared to $8.5 million net income and $0.38 a share
last year. We used cash of $26.7 million for operations for the nine-month period this year primarily in accounts receivable as a result of sales increases
compared to cash used of $92.9 million for the same period last year.

The Company used less cash for its operating activities due to improved inventory turns, a decrease in vendor receivables, an increase in accounts receivable
and inventory expenses and improved AR terms. This was partially offset by a decline in net income from continuing ops.

Our accounts receivable churns were 4.9 versus 4.6 last year and inventory turns were 4.2 versus 4.0. As of November 30, 2008, we had working capital of
$268.8 million, which included cash and cash equivalents of $13.9 million compared to working capital of $276 million as of February 29, 2008 with cash and
cash equivalents of $39.3 million. Currently our cash position is $22 million and we expect to ramp back up to medium eight figures by the end of fiscal year.
As we are being cautious in our buying over the next several months.

On December 31, 2008, we sold certain assets and liabilities through our subsidiary, American Radio. The transaction did not post any gain or loss but our
headcount was further reduced by [55]. As of January, our total headcount is 823 people versus 999 February 29, 2008, a decline of 18%.

We continue to remain cautious for the fourth quarter in light of the current economic turmoil. We are watching our purchases. We have cash reserves and our
balance sheet remains strong. As Pat has outlined, we continue to take steps to reduce overhead and operating expenses.

I will turn the call back to Pat and we will be available for questions. Pat?
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 Patrick Lavelle  - Audiovox Corporation - President and CEO

 Okay, thank you, Michael. At this time, if anyone has any questions --

 QUESTION AND ANSWER
 
Operator
 
 (Operator Instructions) Jim Barrett, CL King and Associates.
 
 
 Jim Barrett - CL King & Associates - Analyst
 
 Good morning, everyone. Mike, could you talk a bit about the SIRIUS deal? First of all, what will the company's incremental working capital be? How should
we look at warranty expense from product that has already been sold? Likewise, how should we look at returns for a product that has already been sold prior to
your taking on the business?
 
 
 Michael Stoehr - Audiovox Corporation - - SVP and CFO
 
 Okay, let's start with the working capital investment. We will be in increments over a period of time putting in probably low eight figures, which would
include accounts receivable and inventory. As for warranty, we will be filing an 8-K that has some outline of what the warranty procedure is, but basically we
don't have -- we have the risk of processing the warranties. The actual treatment and rebuilding and preparing of the warranties go to SIRIUS.

So you will see a large warranty reserve up for sale of B goods or [destruction]. You will see more of the handling charges that go from us to bring the product
back to customers to the factories. The third is there is a transition period as we get into this agreement where we are not responsible for the warranty charges
which will be passed on to SIRIUS.

 
 Jim Barrett - CL King & Associates - Analyst
 
 Okay, then can you tell me where the 1% royalty payments for multimedia device are showing up in the income statement?

 
 Michael Stoehr - Audiovox Corporation - - SVP and CFO
 
 It would be in the gross profit.

 
 Jim Barrett - CL King & Associates - Analyst
 
 That would be in gross profit?

 
 Michael Stoehr - Audiovox Corporation - - SVP and CFO
 
 Yes, it's cost of goods.

 
 Jim Barrett - CL King & Associates - Analyst
 
 Okay, then finally, Pat, can you talk about considering what's happened in the world at large, what the acquisition pipeline looks at -- how it looks at this
point?
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 Patrick Lavelle  - Audiovox Corporation - President and CEO

 Well, our strategy as we had indicated in the past was to take 2009 fiscal or 2008 calendar and pull the acquisitions that we've done and get the synergies out.
We are pretty much completed with that and now actively looking at particular opportunities that present themselves to us and our out aggressively seeking.
Obviously with the economy the way it is, there are some very good properties that are out there that may be facing some difficult times considering the
market conditions.

So based on that, we believe there are some good opportunities that we will see during calendar year 2009.

 
 Jim Barrett - CL King & Associates - Analyst
 

 Okay, my recollection is that the Board did not have a big interest in taking on debt to make future acquisitions. Is that still a fair statement?

 
 Patrick Lavelle - Audiovox Corporation - - President and CEO
 

 You know, we are debt averse at Audiovox, but if the right property becomes available to us and the margin structure and all the metrics (technical difficulty)
we will do what we have to do to acquire it.

 
 Jim Barrett - CL King & Associates - Analyst
 

 Okay, well thank you both very much.

 
Operator
 

 (Operator Instructions) Richard Greenberg, Donald Smith & Co.

 
 Richard Greenberg - Donald Smith & Co. - Analyst
 

 Good morning, guys. I'm wondering, could you give us a little bit of help on gross margin guidance going into the next year? Pat, if you can give us an overall
sort of target it would be helpful. But in lieu of that, could you also just give us some of the impact from these new products, particularly the SIRIUS deal and
how that would tend to move the margin?
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 Patrick Lavelle - Audiovox Corporation - - President and CEO
 

 We would -- depending on the mix of our business as we move into our fourth quarter and into our first quarter, it will skew the margin. If we sell more
mobile video products, which carry more of a margin, more accessory products, we will have a positive impact there. In the case of SIRIUS, it will have a
depressing effect because the margin structure is based on more of a fulfillment type basis where we've eliminated a lot of risk in doing business and therefore
did not have to charge that on our margins. So that would have a lowering effect on our overall margins.

But I think what you can look at is what we've done last year as far as our margins. We are working with many manufacturers right now to negotiate lower
costs on a go-forward basis but also in light of some of the softness that you will see at retail, we may have to get a little bit more aggressive in our
promotional efforts.

 
 Richard Greenberg - Donald Smith & Co. - Analyst
 

 Okay, but is it reasonable to -- on an ongoing basis to assume something along the lines of an 18% or 19% gross margin?

 
 Patrick Lavelle - Audiovox Corporation - - President and CEO
 

 Yes, that's reasonable.

 
 Richard Greenberg - Donald Smith & Co. - Analyst
 

 Then just on the operating expenses -- and congratulations because you guys have really done a great job there. Going forward, it really is impressive that
you've managed to drop your operating expenses in this third quarter versus the second on a much higher sales base. So just going forward, I mean what could
we look for on a -- say on an annual basis -- I mean is something in the range of $100 million to $110 million on the existing sales base that you are expecting
without further acquisitions? Is that sort of the target now or is there some percent level, just some guidance there?

 
 Patrick Lavelle - Audiovox Corporation - - President and CEO
 

 Basically what we -- if you looked at the way we did our acquisitions and we did an acquisition late in the '07 where we had all the people come over and all
the expenses come over in our fourth quarter last year and into our first, so our overhead was bloated with that. But based on where we are right now I think
you can look at the overhead structure that we're currently running at and of course if we do not have another major acquisition, I would think we would be
pretty consistent with that.
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 Richard Greenberg - Donald Smith & Co. - Analyst
 

 Okay, I've just got to ask. I kind of know the answer to this one but your stock is so darn cheap and certainly on a long-term basis and it is selling below any
really long-term value, book value, etc., is a buyback at this price a possibility? Or do you really want to husband your cash for the economic uncertainties and
for future acquisitions?

 
 Patrick Lavelle - Audiovox Corporation - - President and CEO
 

 I would think the most prudent step for us to take would be to watch our cash very closely because there is some uncertainty that is still out there. We don't
really see the economy improving until possibly the second half of the year and then we do strongly believe that there will be good opportunities presented to
us and we want to be able to take advantage of that.

 
 Richard Greenberg - Donald Smith & Co. - Analyst
 

 Okay. Thanks a lot, guys.

 
Operator
 

 At this time, we have no additional questions. I will turn the call back over to Mr. Wiener for closing remarks.

 
 Glenn Wiener - GW Communications - IR
 

 I would like to thank everybody for their continued support. If anybody has any follow-ups, please feel free to call the office or management and we will be in
touch. Thank you again.

 
 Patrick Lavelle - Audiovox Corporation - - President and CEO
 

 Thank you, everyone, and have a good day.
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