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Item 2.02                                Results of Operations and Financial Condition

On July 12, 2010, Audiovox Corporation (the "Company") issued a press release announcing its earnings for the three months ended May 31, 2010. A copy of
the release is furnished herewith as Exhibit 99.1.

Item 8.01                                Other Events.

On July 13, 2010, the Company held a conference call to discuss its financial results for the three months ended May 31, 2010. The Company has prepared a
transcript of that conference call, a copy of which is annexed hereto as Exhibit 99.2.

The information furnished under Items 2.02 and 8.01, including Exhibits 99.1 and 99.2,  shall not be deemed to be filed for the  purposes  of  Section  18 of the
Securities  Exchange Act of 1934, as amended,  and will not be  incorporated  by reference  into any  registration  statement  filed under the  Securities Act of
1933, as amended,  unless specifically  identified therein as being incorporated therein by reference.

Exhibit No. Description

99.1 Press Release, dated July 12, 2010, relating to Audiovox Corporation's earnings release for the three months ended May 31, 2010
(filed herewith).

99.2 Transcript of conference call held on July 13, 2010 at 10:00 am (filed herewith).

SIGNATURES

Pursuant to the requirements of the Securities Exchange Act of 1934, the registrant has duly caused this report to be signed on its behalf by the
undersigned thereunto duly authorized.

AUDIOVOX CORPORATION (Registrant)

Date: July 14, 2010                                                                           BY:___________________________________
Charles M. Stoehr
Senior Vice President and
Chief Financial Officer



News Release
Audiovox Corporation Reports Fiscal 2011 First Quarter Results

- Sales up 8.8%, driven by growth in Mobile Electronics and recent acquisitions.
- Gross margins increase 170 basis points due to new product introductions, higher OEM sales and acquisitions.

- Company reports earnings per share of $0.05 vs. $0.02 in comparable period.

HAUPPAUGE, N.Y., July 12, 2010 /PRNewswire via COMTEX/ --

Audiovox Corporation (Nasdaq: VOXX), today announced results for its fiscal 2011 first quarter ended May 31, 2010.

Commenting on the Company's performance, Pat Lavelle, President and CEO stated, "While we showed improvement over last year's first quarter, like most
companies, we are still feeling the effects of an economic recovery that is materializing slower than expected. However, we are well positioned for growth and
profits this year and I believe as the global economies begin to improve, we have a tremendous opportunity to capture meaningful market share given the
strength of our brands, the quality of our new programs and partners, and the strength of our retail and automotive distribution. What has us most encouraged
near-term, are positive signs pointing to a continuing automotive market recovery. We continue to take steps to improve our competitive and financial
position."

Net sales for the first quarter ended May 31, 2010 were $130.3 million, an increase of 8.8% compared to net sales of $119.8 million reported in the
comparable year ago period.

Electronics sales were $94.5 million for the 2011 fiscal first quarter as compared to $79.0 million for the 2010 fiscal first quarter, an increase of 19.6%.
Electronics sales were positively impacted by the addition of new OEM sales and customers, resulting from the Company's acquisition of Invision Automotive
Systems, as well as higher aftermarket sales in security and mobile video, and new sales of FLO TV automotive entertainment systems. Offsetting this
increase were declines in the Company's audio business and lower consumer electronics products both domestically and internationally as a result of continued
weakness in the global economies. As a percentage of sales, Electronics represented 72.5% for the three months ended May 31, 2010 compared to 65.9% in
the comparable prior year period.

Accessory sales were $35.8 million for the 2011 fiscal first quarter as compared to $40.8 million for the three months ended May 31, 2009, a decrease of
12.3%. The decline in Accessory sales is directly attributed to lower sales of digital antenna products for the comparable periods, as last fiscal year's first
quarter included approximately $8.0 million of antenna sales related to the industry-wide switch from analog to digital TV. The decline was also attributed to
lower consumer spending given current market conditions, and was partially offset by higher sales of international accessory products, both in existing
business and through the addition of the Schwaiger acquisition. As a percentage of net sales, Accessories represented 27.5% and 34.1% for the three months
ended May 31, 2010 and May 31, 2009, respectively.
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Gross margins were 20.8% for the period ended May 31, 2010, a 170 basis point improvement from the 19.1% in the comparable fiscal year period. This
increase was due to better margins in existing product lines, the introduction of new products, higher margin sales of OEM products and reduced costs in
freight and warehousing as compared to the prior year period.

Operating expenses increased by $5.9 million or 25.8% from $22.7 million, to $28.5 million for the periods ended May 31, 2009 and May 31, 2010,
respectively. The increase in total operating expenses was primarily due to the addition of $3.3 million in expenses associated the Schwaiger and Invision
acquisitions, and approximately $1.5 million in expenses associated with employee stock options costs and professional service fees. Excluding the impact of
these additional costs, the Company's core overhead was essentially flat with the comparative fiscal 2010 period. And as a percentage of net sales, operating
expenses were 21.9% as compared to 18.9% for the fiscal first quarters ended May 31, 2010 and May 31, 2009, respectively.

The Company reported net income of $1.1 million and earnings per share of $0.05 for the 2011 fiscal first quarter compared to net income of $0.5 million or
earnings per share of $0.02 for the 2010 fiscal first quarter. Net income for the 2011 fiscal first quarter was inclusive of a gain from foreign exchange contracts
and a favorable tax settlement.

Lavelle continued, "Despite two acquisitions last year, our cash position has improved. Our balance sheet is strong and we remain active in the M&A arena.
We continue to look for companies that will strengthen our product mix and distribution, and will enable us to leverage our overhead to enhance our profit
potential. While market concerns remain, both domestically and abroad, we believe we are positioned to weather the turbulent markets and emerge stronger
long-term."

Conference Call Information

The Company will be hosting its conference call on Tuesday, July 13 at 10:00 a.m. EDT. Interested parties can participate by visiting www.audiovox.com, and
clicking on the webcast in the Investor Relations section or via teleconference (toll-free number: 866-713-8562; international number: 617-597-5310; pass
code: 48039670). For those who will be unable to participate, a replay will be available approximately one hour after the call has been completed and will last
for one week thereafter (replay number: 888-286-8010; international replay number: 617-801-6888; pass code: 38967575).
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About Audiovox

Audiovox (Nasdaq: VOXX) is a recognized leader in the marketing of automotive entertainment, vehicle security and remote start systems, consumer
electronics products and consumer electronics accessories. The company is number one in mobile video and places in the top ten of almost every category that
it sells. Among the lines marketed by Audiovox are its mobile electronics products including mobile video systems, auto sound systems including satellite
radio, vehicle security and remote start systems; consumer electronics products such as MP3 players, digital camcorders, DVRs, Internet radios, clock radios,
portable DVD players, multimedia products like digital picture frames and home and portable stereos; consumer electronics accessories such as
indoor/outdoor antennas, connectivity products, headphones, speakers, wireless solutions, remote controls, power & surge protectors and media cleaning &
storage devices; Energizer(R)-branded products for rechargeable batteries and battery packs for camcorders, cordless phones, digital cameras and DVD
players, as well as for power supply systems, automatic voltage regulators and surge protectors. The company markets its products through an extensive
distribution network that includes power retailers, 12-volt specialists, mass merchandisers and an OE sales group. The company markets products under the
Audiovox, Advent, RCA, Jensen, Acoustic Research, Energizer, Excalibur, Code Alarm, Invision, Omega, Prestige, Schwaiger, SURFACE and Terk brands.
For additional information, visit our Web site at www.audiovox.com.

Safe Harbor Statement

Except for historical information contained herein, statements made in this release that would constitute forward-looking statements may involve certain risks
and uncertainties. All forward-looking statements made in this release are based on currently available information and the Company assumes no
responsibility to update any such forward-looking statement. The following factors, among others, may cause actual results to differ materially from the results
suggested in the forward-looking statements. The factors include, but are not limited to, risks that may result from changes in the Company's business
operations; our ability to keep pace with technological advances; significant competition in the mobile and consumer electronics businesses as well as the
wireless business; our relationships with key suppliers and customers; quality and consumer acceptance of newly introduced products; market volatility; non-
availability of product; excess inventory; price and product competition; new product introductions; the possibility that the review of our prior filings by the
SEC may result in changes to our financial statements; and the possibility that stockholders or regulatory authorities may initiate proceedings against
Audiovox and/or our officers and directors as a result of any restatements. Risk factors associated with our business, including some of the facts set forth
herein, are detailed in the Company's Form 10-K for the fiscal year ended February 28, 2010 and in its most recent quarterly filing with the Securities and
Exchange Commission (SEC).

    Company Contact:
    ----------------
    Glenn Wiener, GW Communications
    Tel: 212-786-6011
    Email: gwiener@GWCco.com

Tables Attached
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Audiovox Corporation and Subsidiaries
Consolidated Balance Sheets

(In thousands, except share data)

  May 31,   February 28,  
  2010   2010  
Assets  (unaudited)     
       
Current assets:       

Cash and cash equivalents  $ 83,597  $ 69,511 
Accounts receivable, net   97,554   131,266 
Inventory   111,064   102,717 
Receivables from vendors   12,119   11,170 
Prepaid expenses and other current assets   16,003   16,311 
Income tax receivable   1,472   1,304 
Deferred income taxes   47   47 

Total current assets   321,856   332,326 
         
Investment securities   15,974   15,892 
Equity investments   11,941   11,272 
Property, plant and equipment, net   21,408   22,145 
Goodwill   7,303   7,389 
Intangible assets   96,677   97,226 
Deferred income taxes   518   515 
Other assets   1,930   2,213 

Total assets  $ 477,607  $ 488,978 
         
Liabilities and Stockholders' Equity         
         
Current liabilities:         

Accounts payable  $ 35,955  $ 36,126 
Accrued expenses and other current liabilities   30,305   35,790 
Accrued sales incentives   10,710   10,606 
Deferred income taxes   1,858   1,931 
Bank obligations   1,582   1,703 
Current portion of long-term debt   1,227   6,383 

Total current liabilities   81,637   92,539 
         
Long-term debt   5,691   6,613 
Capital lease obligation   5,437   5,490 
Deferred compensation   3,251   3,158 
Other tax liabilities   1,219   1,219 
Deferred tax liabilities   8,010   8,502 
Other long-term liabilities   6,842   7,194 

Total liabilities   112,087   124,715 
         
Commitments and contingencies         
         
Stockholders' equity:         

Series preferred stock, $.01 par value; 1,500,000 shares authorized, no shares issued or outstanding   -   - 
Common stock:         

Class A, $.01 par value; 60,000,000 shares authorized, 22,449,112 and 22,441,712 shares issued and
20,630,305 and 20,622,905 shares outstanding at May 31, 2010 and February 28, 2010   225   225 

Class B convertible, $.01 par value; 10,000,000 shares authorized, 2,260,954 shares issued and outstanding at
May 31, 2010 and February 28, 2010   22   22 

Paid-in capital   276,148   275,684 
Retained earnings   115,114   113,996 
Accumulated other comprehensive (loss)   (7,603)   (7,278)
Treasury stock, at cost, 1,818,807 shares of Class A common stock at May 31, 2010 and February 28, 2010   (18,386)   (18,386)

Total stockholders' equity   365,520   364,263 
Total liabilities and stockholders' equity  $ 477,607  $ 488,978 
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Audiovox Corporation and Subsidiaries
Consolidated Statements of Operations

For the Three months ended May 31, 2010 and 2009
 (In thousands, except share and per share data)

(unaudited)

  2010   2009  
       
Net sales  $ 130,313  $ 119,806 
Cost of sales   103,252   96,882 
Gross profit   27,061   22,924 
         
Operating expenses:         

Selling   8,829   6,959 
General and administrative   17,330   13,661 
Engineering and technical support   2,389   2,072 

Total operating expenses   28,548   22,692 
         
Operating (loss) income   (1,487)   232 
         
Other income (expense):         

Interest and bank charges   (441)   (319)
Equity in income of equity investees   908   395 
Other, net   1,501   448 

Total other  income   1,968   524 
         
Income before income taxes   481   756 
Income tax (benefit) expense   (638)   283 
Net income  $ 1,119  $ 473 
         
Net income per common share (basic)  $ 0.05  $ 0.02 
         
Net income per common share (diluted)  $ 0.05  $ 0.02 
         
Weighted-average common shares outstanding (basic)   22,887,187   22,865,394 
Weighted-average common shares outstanding (diluted)   22,951,605   22,865,394 

SOURCE Audiovox Corporation
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 Thomas Kahn
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 Jim Barrett
 CL King & Associates - Analyst
 

 
 PRESENTATION
 

 
Operator
 

 Good day, ladies and gentlemen, and welcome to the first-quarter 2011 Audiovox Corporation earnings conference call. My name is Ann and I will be your
coordinator for today's call.

As a reminder this conference is being recorded for replay purposes. At this time all participants are in listen-only mode. (Operator Instructions) We will be
facilitating a question-and-answer session following the presentation. (Operator Instructions)

I would now like to turn the presentation over to your host for today's call, Mr. Glenn Wiener, Investor Relations. Please proceed, sir.

 
 Glenn Wiener - GW Communications - IR
 

 Thank you, Ann, and welcome to Audiovox's fiscal 2011 first-quarter results conference call. As you know, today's call is being webcast on our website,
www.Audiovox.com, and can be accessed in the Investor Relations section.

With us today are Patrick Lavelle, President and CEO, and Michael Stoehr, Senior Vice President and Chief Financial Officer.

Before we begin I would quickly like to remind everyone that except for historical information contained herein statements made on today's call and webcast
that would constitute forward-looking statements may involve certain risks and uncertainties. All forward-looking statements made are based on currently
available information and the Company assumes no responsibility to update any such forward-looking statements.

Risks factors associated with our business are detailed in our Form 10-K for the fiscal year ended February 28, 2010. Our press release can be viewed on our
website as can the live webcast of our conference call.

At this time I would like to turn the call over to Patrick Lavelle. Pat?
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 Patrick Lavelle - Audiovox Corporation - President & CEO
 

 Thanks, Glenn, and good morning, everyone. Yesterday we reported first-quarter results after the market closed. Our sales were up close to 9%, our gross
margins increased 1.7% coming in at 20.8%, and we posted a profit of $1.1 million and earnings per share of $0.05 compared to a profit last year of
approximately $500,000 or $0.02 a share.

Mobile electronics sales were up 47% with 26% of that increase attributed to the new OE business from our acquisition of Invision and 21% a result of
increases in our core mobile and security categories. International sales were up 36% largely due to the Schwaiger acquisition and we were able to post this
increase despite a 12% decline on foreign currency exchange rates driven by the weakening euro.

All of these positive results offset lower sales in our consumer and accessory groups which were down 18.4%.

While we showed improvement over last year's first quarter, like most companies, we are still feeling the effects of an economic recovery that is materializing
slower than I think anyone had expected. As I stated on the last call, we believe Audiovox is well-positioned to be profitable. Though our profits would be
dependent not only on the domestic recovery but also on the state of the global markets and the corresponding impact to our top line, long-term we remain
very positive about our prospects.

During the first quarter we had several product lines experience good growth. Excluding the addition of Invision which resulted in significantly higher OE
sales, our mobile group was up compared to last year. This was driven by higher aftermarket sales in our core security -- in the core security and mobile video
along with new sales from FLO TV and additional securities sales from the Omega distribution agreement.

We are encouraged by the positive signs pointing to a continuing automotive market recovery. While car sales are still well below levels of years past, they are
improving month to month and year over year. Many of the OEs are reporting growth and May numbers came in 19% over last year.

JD Powers estimates that car sales are tracking to 11.3 million for the year, up from April's estimate of 11.2 million, and on an annualized basis are tracking
closer to 11.7 million.

While by no means is the automotive industry in a robust growth pattern since sales are still significantly below pre-recession numbers, it appears that sales
have stabilized and reports on 2Q and 3Q output look promising.

I am happy to report we begin our first shipments of rear seat entertainment for the Ford Expedition and Lincoln Navigator in August. We have begun to
deliver the BMW X1 and have been advised that we are now approved for the BMW X3, which sales are anticipated for the latter part of the fiscal year. In
addition, we expect to benefit from new promotions at Chrysler on FLO TV and GM on rear seat entertainment.

We believe there is significant opportunity for Audiovox to share in the growth and recovery of the automotive industry through our existing business
relationships as well as through the expanded OE reach that the Invision acquisition has provided.

In the aftermarket, FLO TV continues to be a major focus of our mobile products. This quarter Best Buy will begin selling the FLO TV automotive system as
well as the first portable DVD with FLO TV built in. We have also started shipping several FLO-ready systems in our Mobile Video and Jensen lines that
allow FLO TV to be controlled directly by the video system. Sales of the FLO TV handheld were up in the quarter and we continue to expand distribution.

Finally, we are gearing up for the remote start selling season with three distinct lines from Prestige, Code Alarm, and now Omega that cover virtually every
distribution channel.
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Our consumer and accessory business remains challenged by the weakness in consumer spending and high unemployment. In addition, we are experiencing a
slow recovery in the supply chain which has caused a shortage of some key parts that affected retail sales in the first quarter. We expect these shortages to ease
in the second half.

You will recall the transition from analog to digital TV dramatically increased antenna sales for the first half of fiscal 2010. We continue to maintain the
number one market share under the RCA brand and have a great presence at retail, but do not expect to reach fiscal 2010 levels in this category.

Our new line of acoustic research remotes sold well in the first quarter and should gain more traction over the coming quarters. We are on schedule to launch
our One for All smart remote and our Zentral remote lines later this summer which broadens our portfolio. The voice-activated remotes introduced at CES
under the RCA brand are in stock and we expect these new product introductions to lead to higher sales and increased market share in the TV remote segment
for our accessory group maintaining our number one position in unit sales.

One new product that has been getting a lot of attention in the press and CES and more recently CTIA is AirPower. AirPower was developed in our RCA labs.
It is an innovative power product that we believe will revolutionize charging for a host of consumer products.

It's in the final stages of development and testing is proceeding well. I have discussed this product on prior calls and will provide more details as we get closer
to the launch date which is expected in the second half of the year.

Overall in consumer and accessories we were able to improve our retail placement with the addition of significant new customers. We are well positioned to
capitalize on any improvement in consumer spending at retail.

As I mentioned earlier, international sales were up 36% for the quarter largely as a result of last year's Schwaiger acquisition, growth in OE sales to Porsche,
and increased sales in our Oehlbach accessory line. However, the European economy is more tenuous than ours and a decline in the euro will negatively affect
sales on a consolidated basis throughout the year. I do expect our European business to expand as the economies in Eastern Europe improve and our exports to
these countries increase.

Venezuela, on the other hand, is a different story. Our sales were literally cut in half for the first quarter due to the recent steps taken by the Chavez
government to control the monetary supply. This has limited not only our customers but also our own ability to convert bolivars to dollars which is necessary
for us to procure components. We expect the severe controls imposed by the government will impact sales for the balance of the year and we are waiting to
hear from the Venezuelan Central Bank as to their latest rules which have not been finalized.

Venezuela accounts for less than 2% of our overall sales so the impact to top-line revenue has not been that dramatic.

Overall, our margins came in well above Q1 last year. We are still projecting margins in the 18% to 19% range for the year. Of course, the product mix will
dictate which end of the spectrum we fall in and there is potential upside. Our overhead is also in line with our plan though it increased as a percentage of sales
in the comparable first quarters.

We added approximately $3.3 million in overhead with our acquisitions of Schwaiger and Invision, which is not in the fiscal 2010 comparisons, and when we
take into account the timing differences on some charges for the quarter, which Mike will detail, our core overhead is essentially flat with last year. I believe
we have the right infrastructure going forward, especially as we gain more synergies through our brands, our people, and our business segments. Overall we
expect to continue to operate profitably in spite of a difficult global environment.

New product introductions and growth in the automotive sector position us well. We are also confident that some of the new accessory products slated for the
second half will also improve performance. We are operating lean, our balance sheet is in very good shape, and our cash position continues to grow.
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We have made some very strategic acquisitions which have helped us offset some of the weakness brought about by the economy, and when things turn we
believe we can grow our Audiovox as it stands now to a $650 million to $700 million company without many changes to our overhead. We are also still active
on the M&A front looking at acquisitions that can further strengthen our brand portfolio and distribution.

I appreciate your continued support and I would like to take this opportunity to thank all of the employees at Audiovox who have made personal sacrifices to
keep our company strong. I believe that as we emerge from this recession we will be find ourselves in a position to capitalize on growth from every segment.

With that I will turn the call over to Michael and then we will open it up for some questions. Mike?

 
 Michael Stoehr - Audiovox Corporation - SVP & CFO
 

 Thanks, Pat. Good morning, everyone. Net sales for the first quarter were $130 million -- $130.3 million, an increase of 8.8% over $119.8 million reported in
the first quarter last year. Electronic sales were $94.5 million, an increase of 19.6%, and accessory sales were $35.8 million, down 12.3%.

The increase in our electronics group was primarily due to higher sales of Mobile products, partially as a result of our acquisition of Invision. We also
experienced higher sales of security products, both from our core OEM group as well as new sales from our recent Omega security distribution agreement.
Overseas our OEM business also increased.

FLO TV products also contributed to an increase in our overall Mobile sales as we did not have FLO TV in our lineup in the first quarter of last year.

Finally, in our mobile group we experienced increases in our video product line. These increases in mobile offset by declines in audio and satellite radio
products.

In the consumer, sales of our digital players and clock radios increased but this was offset by lower sales of core CG products, primarily DVD products. As a
percentage of sales electronics represented 72.5% for three months ended May 31, 2010, compared to 62.5% for the same period in 2009.

Accessory sales declined by approximately $5 million for the comparable first quarter periods, mainly due to the fact we did not anniversary sales of digital
antenna products that we had in the first quarter of last fiscal year. These sales related to the analog to digital TV transition that took place in early 2009. This
made up approximately $8 million of the decline.

Some of our other accessory products experienced lower sales volume as a result of the economy and cautious spending on the part of the US consumer.
Offsetting these declines was growth in our international accessory business, both our existing accessory lines and new sales added from our Schwaiger
acquisition. As a percentage of net sales accessories represented 27.5% compared to 31.1% for the periods ended May 31, 2010 and 2009, respectively.

I will add that our recent acquisitions of Schwaiger and Invision represented $18.3 million in sales for the first quarter.

Our international business was up substantially in comparable first-quarter periods, 36%, primarily due to the reasons I just outlined, but our business was also
adversely impacted by the strengthening of the US dollar versus the euro and the economic and political climate in Venezuela. As a note, a majority of our
assets in Venezuela are in cash deposits with the Central Bank and we do not fund its operations from the US now.
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Gross margins improved by 170 basis points to 20.8% compared to 19.1% last year. Although accessories, which are typically higher margin products,
represented a smaller percentage of our sales mix, our margins were favorably impacted in the electronics group with higher OEM sales which require higher
margins, improved margins in our existing product lines coupled with new product introductions, and reduced costs in freight and warehousing as we
continued to review and adjust these costs as needed.

Our overhead increased $5.9 million to $28.5 million. This increase was the result of several factors. One, overhead of $3.3 million associated with the
Invision and Schwaiger acquisitions which were not included in the first fiscal 2010 first quarter; two, we recorded a $1.1 million expense from professional
fees which will not repeat in the following quarters. This is (inaudible) due to a timing in how we book these expenses.

The recorded expenses of $428,000 for employee stock options which will repeat in the second and third quarter of this year. This is related to the second half
vesting of options granted in September 2009. During the third quarter 2009 we reported $1.1 million of option costs. The third quarter of 2010 it will be
[$428,000].

A portion of the increase, approximately $300,000, was due to the reinstatement of a portion of the salary reductions which were implemented throughout last
fiscal year. This will also continue throughout this year. And as disclosed, the increase only applies to executives below -- to employees below the VP level.

And, finally, we had large bad debt recoveries related to the automotive industry of approximately $350,000 last year first quarter which did not occur this
quarter. Cumulatively this represents $5.5 million of the overhead increase.

Our headcount for both periods ended May 31 was 945 employees this year versus 789 employees last year, an increase of 156 employees. We added, through
the acquisition of Schwaiger and Invision, 220 employees. Our net decrease in core employees is 10%.

We believe that we have the right overhead structure based on our anticipated sales, but as we have done in past periods we continue to evaluate our cost
structure to see if we can derive greater synergies and efficiencies, particularly within our acquired businesses. Interest and bank charges represent bank
obligations for Audiovox Corporation and Audiovox Germany and interest in capital leases.

Equity income in our equity investees increased due to higher equity income of ASA result of decreased business in all of its core areas. Other income
increased approximately $1 million for the comparable periods due to gains on foreign exchange contracts in our German operations during the first quarter
2011.

Also during the first quarter we successfully completed a transfer pricing discussion with Canadian tax revenue and gained a $1 million refund for previous
taxes paid. Our net income was $1.1 million versus $473,000 last year or $0.05 a share versus $0.02 a share.

On to the balance sheet. Operating activities providing cash of $21 million, principally due to decreased accounts receivable. A portion of this cash was used
to pay down a $5 million bank debt that we got for the Invision acquisition and we also increased Invision's inventory position by approximately $5 million to
get to the necessary levels of production [to get off] airfreight to improve our margins.

Our AR and inventory turns were 5.3 and 3.3 during this quarter versus 4.4 and 4.2 last quarter -- first quarter of last year. Through March 31 we had a $10
million secured credit line [on] temporary short-term working capital and letter of credit needs. We replaced this line with a $15 million, three-year facility. We
currently do not have any direct borrowings and we primarily use these for letters of credit if they are required by our suppliers.

For the first quarter the Company had working capital of $240.2 million which includes cash and short-term investments of $83.6 million compared to
working capital of $239.8 million on February 28, 2010, which included cash and short-term investments of $69.5 million -- excuse me, that is 2009. The
increase in cash is primarily due to lower ARs partially offset by higher inventory as I just discussed, more accounts payable, improved expenses, and
repayment of bank obligations.
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Our cash position is up approximately $14 million from fiscal year-end.

It should be noted that cash deposits of $7.1 million in Venezuela carries long-term securities not in our consolidated cash balances. If we include Venezuela in
cash, (technical difficulty) the new cash balances are $90.7 million.

In summary, we continue to monitor the global economic situation and believe we are positioned for higher profits in future periods. We remain prudent in our
buying programs and we are watching our overhead and inventory positions carefully and our balance sheet remains strong.

I will turn the call back to Pat. Pat?

 
 Patrick Lavelle - Audiovox Corporation - President & CEO
 

 Okay, Michael. Thank you. Now we are ready for some questions.

 QUESTION AND ANSWER
 

 
Operator
 

 (Operator Instructions) Thomas Khan, Kahn Brothers.

 
 Thomas Kahn - Kahn Brothers - Analyst
 

 Pat, can you walk me through FLO TV? In other words, if I go into a car dealer and I buy like an SUV with screens, let's say, in the back built in, how does --
do I ask them for FLO TV? Do I pay extra? How does this whole process work?

 
 Patrick Lavelle - Audiovox Corporation - President & CEO
 

 Okay, there are two primary products within FLO TV. One is a handheld that is sold at retail; the other is a [12-volt] product that is sold through the car
dealers. The 12-volt product could be added to any one of our products which are FLO ready or it could be added to the factory system that is in the vehicle
when you purchase it. Okay?

The dealer should offer the product to you because we have a number of car dealers on the program. They can add it to the system and they will -- we are
making some changes to the program that we had the first years bundled whereby you would have the service and the hardware all in one price that they would
put into the price of the car.

 
 Thomas Kahn - Kahn Brothers - Analyst
 

 So let's say right now do you have any dealer in the New York area, OEM dealer, and if I went in and was going to, let's say, buy or lease a car and I said by
the way I would like FLO TV in it, they would say no problem and they would adjust the quote in some way for that?
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 Patrick Lavelle - Audiovox Corporation - President & CEO
 

 Yes, we have about 5,000 dealers on the program right now.

 
 Thomas Kahn - Kahn Brothers - Analyst
 

 Oh, great.

 
 Patrick Lavelle - Audiovox Corporation - President & CEO
 

 So we have many dealers in the New York area. And, yes, what they will do is they will add the hardware to the factory system (technical difficulty) purchase
an aftermarket system like one of ours and then they will add the FLO module to it and your system will be able to receive live TV.

 
 Thomas Kahn - Kahn Brothers - Analyst
 

 Is anyone promoting this in the dealerships? Is there signs or placards or something?

 
 Patrick Lavelle - Audiovox Corporation - President & CEO
 

 Yes, yes, yes. We have in all the dealerships, all 5,000 dealerships that we have, they all have displays, working displays, literature, banners, everything to call
out the FLO TV program. Additionally, Qualcomm as you know, who runs FLO TV, is also advertising heavily for the service.

 
 Thomas Kahn - Kahn Brothers - Analyst
 

 Great. Thank you very much.

 
Operator
 

 Jim Barrett, CL King.

 
 Jim Barrett - CL King & Associates - Analyst
 



 Good morning, everyone. Pat, could you talk about strategically the fit between Invision and your current OEM rear seat entertainment systems? Should we
expect to see reduced overhead going forward by virtue of the fact that you have brought Invision or you have acquired Invision? How should we look at that?
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 Patrick Lavelle - Audiovox Corporation - President & CEO
 

 Well, Invision is a different operation. They actually manufacture a lot of the components right there in Florida; that is different than what we were doing. The
bulk of our OEM business was on the security and remote start product. We did have Mobile Video but we did compete with Invision for the OE business.

At this particular point we are combining our sales and we are looking at the synergies that exist on mobile video. We will be working with our engineers, their
engineers, their production people, and everything to fine tune the operation and make sure that we pick up the synergies that exist between the two operations.

 
 Jim Barrett - CL King & Associates - Analyst
 

 Understood. Now Invision Schwaiger appear to have added on a pro forma basis about $0.03 per share last year in Q1. I think, Mike, you indicated what the
sales were this year. Can you comment at all on what their profitability was?

 
 Michael Stoehr - Audiovox Corporation - SVP & CFO
 

 Jim, we didn't have Schwaiger Invision the first quarter of last year.

 
 Jim Barrett - CL King & Associates - Analyst
 

 Could you repeat that?

 
 Michael Stoehr - Audiovox Corporation - SVP & CFO
 

 We did not have Schwaiger or Invision first quarter last year.

 
 Jim Barrett - CL King & Associates - Analyst
 

 No, I understand that but in reviewing the 10-Q it appeared as if pro forma numbers were provided for last year.

 
 Michael Stoehr - Audiovox Corporation - SVP & CFO
 

 Yes, yes, those numbers -- really that is the estimates that we made prior to the final valuation. Invision and Schwaiger did contribute profits to the Company
but I really don't want to disclose what they are.

 



 Patrick Lavelle - Audiovox Corporation - President & CEO
 

 Both operations were profitable for the quarter.
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 Jim Barrett - CL King & Associates - Analyst
 

 I see. In terms of your wireless battery charger you mentioned, is that a -- any patent pending on that product and could you comment on the competitive
landscape?

 
 Patrick Lavelle - Audiovox Corporation - President & CEO
 

 Yes, there are patents pending. We have filed a number of patents [for the development] process of this product. There are competing systems out there,
whether they be solar or power mat, but we have not seen anything on the market or introduced by anyone that does exactly what this unit will do.

Besides adding solar the device will capture -- if you are in a WiFi hotspot, it will capture the energy emanating from that hotspot and store it and convert it so
that it can be used to charge a DC product -- cell phone, laptop, portable DVD player, whatever it is.

 
 Jim Barrett - CL King & Associates - Analyst
 

 Okay, thanks, Pat. Thank you both.

 
Operator
 

 (Operator Instructions) We have no further questions.

 
 Patrick Lavelle - Audiovox Corporation - President & CEO
 

 Okay. If there are no questions, I would like to thank you on behalf of management for your interest in Audiovox and I wish you all a good day. Thank you.

 
Operator
 

 Ladies and gentlemen, we thank you for your participation in today's conference. This concludes the presentation and you may now disconnect. Have a good
day.
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