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Item 2.02 Results of Operations and Financial Condition.

On July 10, 2009, Audiovox Corporation (the "Company") issued a press release announcing its earnings for the three months ended May 31, 2009. A copy of
the release is furnished herewith as Exhibit 99.1.

Item 8.01 Other Events.

On July 13, 2009, the Company held a conference call to discuss its financial results for the three months ended May 31, 2009. The Company has prepared a
transcript of that conference call, a copy of which is annexed hereto as Exhibit 99.2.

The information furnished under Items 2.02 and 8.01, including Exhibits 99.1 and 99.2, shall not be deemed to be filed for the purposes of Section 18 of the
Securities Exchange Act of 1934, as amended, and will not be incorporated by reference into any registration statement filed under the Securities Act of
1933, as amended, unless specifically identified therein as being incorporated therein by reference.
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99.1 Press Release, dated July 10, 2009, relating to Audiovox Corporation's earnings release for the three months ended May 31, 2009
(filed herewith).
99.2 Transcript of conference call held on July 13, 2009 at 10:00 am (filed herewith).
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News Release
Audiovox Corporation Reports Fiscal 2010 First Quarter Results

HAUPPAUGE, N.Y., July 10 /PRNewswire-FirstCall/ -- Audiovox Corporation (Nasdaq: VOXX). Audiovox Corporation today announced results for its
fiscal 2010 first quarter ended May 31, 2009.

Net sales for the fiscal 2010 first quarter were $119.8 million compared to net sales of $144.6 million reported in the prior year period, a decrease of 17.1%.

Patrick Lavelle, President and CEO stated, "While our sales were off 17.1% compared to the first quarter last year, our margins have increased and our
overhead is down significantly. Despite lower sales, we managed to post a modest profit in the first quarter as a direct result of the cost reduction and margin
improvement plans instituted last year."

Electronics sales, which include both mobile and consumer electronics, were $79.0 million for the fiscal 2010 first quarter, a decrease of 30.5% compared to
$113.7 million reported in the fiscal 2009 first quarter. This decline is primarily due to the decrease in sales generated from consumer electronic products as a
result of the Company's exit from product categories including large flat screen TV's, portable navigation and GMRS, as well as lower sales of mobile
electronics products related to the continued turmoil in the automotive industry. Customer and vendor bankruptcies, the weak economy and lack of credit
available to customers also adversely impacted sales during the fiscal 2010 first quarter. Offsetting these declines were sales increases in the satellite radio
category and in select consumer electronics product lines. As a percentage of net sales, Electronics represented 65.9% of net sales in the fiscal 2010 first
quarter compared to 78.7% in the comparable fiscal year period.

Accessories sales for the fiscal 2010 first quarter were $40.8 million, an increase of 32.2% as compared to $30.9 million reported in the comparable fiscal year
period. This increase is due primarily to the addition of new customers, new products and higher sales driven by the changeover from analog to digital TV,
which favorably impacted digital antenna sales. As a percentage of net sales, Accessories represented 34.1% and 21.3% of net sales for the periods ended May
31, 2009 and May 31, 2008, respectively.

Gross margins increased by 350 basis points from 15.6% in the fiscal 2009 first quarter to 19.1% in the fiscal 2010 first quarter. Gross margins were favorably
impacted by increased margins in the consumer group as a result of a change in product mix with a shift towards the RCA product brands, and higher margins
in the accessory group as a result of new products added during the quarter. Offsetting these increases were declines in the Company's mobile group margin,
due to the state of the automotive market and due to higher sales in the satellite radio category, which carry lower margins compared to other product lines.
Additionally, included in fiscal 2009 first quarter results was a $2.9 million inventory mark-down of portable navigation products, a line which was
discontinued last year.

The Company reported operating expenses of $22.7 million for the fiscal 2010 first quarter, a decrease of $7.7 million or 25.4% compared to $30.4 million
reported in the comparable fiscal year period. As a percentage of net sales, operating expenses decreased to 18.9% for the three months ended May 31, 2009,
from 21.0% in the prior year period. The decrease in operating expenses was primarily due to the overhead reduction program and cost containment efforts
instituted in the second half of fiscal 2009.

Pre-tax income from continuing operations in the fiscal 2010 first quarter was approximately $0.8 million compared to a pre-tax loss from continuing
operations of $7.2 million in the comparable year-ago period. Net income for the period ended May 31, 2009 was $0.5 million or earnings per diluted share of
$0.02 compared to a net loss of $5.2 million or a loss per diluted share of $0.23 in the three months ended May 31, 2008.

Lavelle concluded, "I believe we are taking the necessary steps to operate our business profitably in this climate and I expect to see sequential sales
improvements in the second and third quarters. We also have a number of new mobile programs that will launch in the fall that should help offset weakness in
the automotive sector. We believe we're well positioned to grow our business in the years ahead and with over $62 million in cash, have the financial resources
to execute on our strategy and take advantage of M&A opportunities as they arise. I, along with management and the Board remain committed to enhancing
shareholder value and believe the steps we have and are taking will position us well for the future.”




Conference Call Information

The Company will be hosting its conference call on Monday, July 13, 2009 at 10:00 a.m. ET. Interested parties can participate by visiting www.audiovox.com,
and clicking on the webcast in the Investor Relations section or via teleconference (toll-free number: 866-713-8567; international number: 617-597-5326; pass
code: 90333962). For those who will be unable to participate, a replay will be available approximately one hour after the call has been completed and will last
for one week thereafter (replay number: 888-286-8010; international replay number: 617-801-6888; pass code: 31262355).

About Audiovox

Audiovox (Nasdaq: VOXX) is a recognized leader in the marketing of automotive entertainment, vehicle security and remote start systems, consumer
electronics products and consumer electronics accessories. The company is number one in mobile video and places in the top ten of almost every category that
it sells. Among the lines marketed by Audiovox are its mobile electronics products including mobile video systems, auto sound systems including satellite
radio, vehicle security and remote start systems; consumer electronics products such as MP3 players, digital camcorders, DVRs, clock radios, portable DVD
players, extended range two-way radios, multimedia products like digital picture frames and home and portable stereos; consumer electronics accessories such
as indoor/outdoor antennas, connectivity products, headphones, speakers, wireless solutions, remote controls, power & surge protectors and media cleaning &
storage devices; Energizer-branded products for rechargeable batteries and battery packs for camcorders, cordless phones, digital cameras and DVD players, as
well as for power supply systems, automatic voltage regulators and surge protectors. The company markets its products through an extensive distribution
network that includes power retailers, 12-volt specialists, mass merchandisers and an OE sales group. The company markets products under the Audiovox,
RCA, Jensen, Acoustic Research, Energizer, Advent, Code Alarm, TERK, Prestige and SURFACE brands. For additional information, visit our Web site at
www.audiovox.com.

Safe Harbor Statement

Except for historical information contained herein, statements made in this release that would constitute forward-looking statements may involve certain risks
and uncertainties. All forward-looking statements made in this release are based on currently available information and the Company assumes no
responsibility to update any such forward-looking statement. The following factors, among others, may cause actual results to differ materially from the results
suggested in the forward-looking statements. The factors include, but are not limited to, further deterioration in the global economy; risks that may result from
changes in the Company's business operations; our ability to keep pace with technological advances; significant competition in the mobile and consumer
electronics and accessories businesses; our relationships with key suppliers and customers; quality and consumer acceptance of newly introduced products;
market volatility; non-availability of product; excess inventory; price and product competition; new product introductions; the possibility that the review of
our prior filings by the SEC may result in changes to our financial statements; and the possibility that stockholders or regulatory authorities may initiate
proceedings against Audiovox and/or our officers and directors as a result of any restatements. Risk factors associated with our business, including some of the
facts set forth herein, are detailed in the Company's Form 10-K for the fiscal year ended February 28, 2009.

Contact: Glenn Wiener, GW Communications
Tel: 212-786-6011 / Email: gwiener@GWCco.com
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Assets

Current assets:
Cash and cash equivalents
Accounts receivable, net
Inventory
Receivables from vendors
Prepaid expenses and other current assets
Deferred income taxes
Total current assets

Investment securities
Equity investments
Property, plant and equipment, net
Intangible assets
Deferred income taxes
Other assets
Total assets

Liabilities and Stockholders' Equity

Current liabilities:
Accounts payable
Accrued expenses and other current liabilities
Income taxes payable
Accrued sales incentives
Deferred income taxes
Bank obligations
Current portion of long-term debt
Total current liabilities

Long-term debt
Capital lease obligation
Deferred compensation
Other tax liabilities
Deferred tax liabilities

Other long term liabilities (see Note 3 of Annual Report)

Total liabilities
Commitments and contingencies

Stockholders' equity:

Series preferred stock, $.01 par value; 1,500,000 shares authorized, no shares issued or outstanding

Common stock:

Class A, $.01 par value; 60,000,000 shares authorized, 22,424,212 shares issued and 20,604,440 and

Audiovox Corporation and Subsidiaries
Consolidated Balance Sheets
(In thousands, except share data)

20,604,460 shares outstanding at May 31, 2009 and February 28, 2009, respectively

Class B convertible, $.01 par value; 10,000,000 shares authorized, 2,260,954 shares issued and outstanding

Paid-in capital
Retained earnings
Accumulated other comprehensive loss

Treasury stock, at cost, 1,819,772 and 1,819,752 shares of Class A common stock at May 31, 2009 and February

28, 20009, respectively
Total stockholders' equity
Total liabilities and stockholders' equity

May 31, February 28,
2009 2009
unaudited
$ 62,327 $ 69,504
108,096 104,896
118,751 125,301
23,801 12,195
16,412 17,973
397 354
329,784 330,223
8,426 7,744
13,513 13,118
20,198 19,903
87,908 88,524
254 221
1,832 1,563
$ 461,915 $ 461,296
$ 40,200 $ 41,796
26,800 32,575
2,657 2,665
11,612 7,917
1,459 1,459
2,233 1,467
1,409 1,264
86,370 89,143
5,980 5,896
5,511 5,531
3,113 2,559
2,572 2,572
5,042 4,657
9,665 10,436
118,253 120,794
224 224
22 22
274,464 274,464
91,986 91,513
(4,638) (7,325)
(18,396) (18,396)
343,662 340,502
$ 461,915 $ 461,296




Audiovox Corporation and Subsidiaries
Consolidated Statements of Operations
For the Three months ended May 31, 2009 and 2008
(In thousands, except share and per share data)
(unaudited)

Net sales
Cost of sales

Gross profit

Operating expenses:
Selling
General and administrative
Engineering and technical support
Total operating expenses

Operating income (loss)

Other income (expense):
Interest and bank charges
Equity in income of equity investees
Other, net
Total other income

Income (loss) before income taxes
Income tax expense (benefit)
Net income (loss)

Net income (loss) per common share (basic)
Net income (loss) per common share (diluted)

Weighted-average common shares outstanding (basic)
Weighted-average common shares outstanding (diluted)

SOURCE Audiovox Corporation

CONTACT:

Glenn Wiener,

GW Communications,
+1-212-786-6011,
gwiener@GWCco.com
Web Site:
http://www.audiovox.com

2009 2008
119,806 $ 144,583
96,882 122,068
22,924 22,515
6,959 9,951
13,661 17,649
2,072 2,804
22,692 30,404
232 (7,889)
(319) (476)

395 900

448 296

524 720
756 (7,169)
283 (1,946)
473§ (5,223)
002 $ (0.23)
002 $ (0.23)
22,865,394 22,854,614
22,865,394 22,854,614
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CORPORATE PARTICIPANTS

Glenn Wiener
GW Communications - IR

Patrick Lavelle
Audiovox Corporation - President & CEO

Michael Stoehr
Audiovox Corporation - SVP & CFO

CONFERENCE CALL PARTICIPANTS

Jim Barrett
CL King and Associates - Analyst

Thomas Kahn
Kahn Brothers - Analyst

Howard Flenker
[Flenker & Company] - Analyst

PRESENTATION

Operator

Good day, ladies and gentlemen, and welcome to the Audiovox quarterly conference call. My name is Erica, and I will be your coordinator for today.
(Operator Instructions). I would now like to turn the presentation over to your host for today's call, Mr. Glenn Wiener. Please proceed, sir.

Glenn Wiener - GW Communications - IR

Thank you, Erica, and good morning to all. Welcome to Audiovox's fiscal 2010 first-quarter conference call. This is being webcast on our site,
www.audiovox.com. It can be accessed under the Investor Relations section.

With us today are Patrick Lavelle, President and Chief Executive Officer; Michael Stoehr, Senior Vice President and Chief Financial Officer, and John
Shalam, Chairman of the Board.

Before we begin, I have been instructed by legal counsel to read the following Safe Harbor statement. Except for historical information contained herein,
statements made on today's call and on today's webcast that would constitute forward-looking statements may involve certain risks and uncertainties. All
forward-looking statements made are based on currently available information. The Company assumes no responsibility to update any such forward-looking
statements.

The following factors among others may cause actual results to differ materially from the results suggested in these forward-looking statements. These factors
include, but are not limited to, further deterioration in the global economy; risks that may result from changes in the Company's business operations; our
ability to keep pace with technological advances; significant competition in the mobile and consumer electronics and accessories businesses; our relationships
with key suppliers and customers; quality and consumer acceptance of newly introduced products; market volatility; non-availability of products; excess
inventory; price and product competition; new product introductions; the possibility that the review of our prior filings by the SEC may result in changes to
our financial statements; and the possibility that stockholders or regulatory authorities may initiate proceedings against Audiovox and/or our officers and
directors as a result of any restatements. Risk factors associated with our business, including some of the facts set forth herein, are detailed in the Company's
Form 10-K for the fiscal year ended February 28, 20009.

With that said, I would like to now turn the call over to Patrick Lavelle.
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Patrick Lavelle - Audiovox Corporation - President & CEO

Thank you, Glenn, and good morning, everyone. I will begin this morning by providing some insight into our first-quarter performance and what we are now
seeing in the market, and Michael will follow up with our finances before I open the call for questions.

We began fiscal 2010 in a very certain economic climate. Two of the big three automakers were preparing to file for bankruptcy. One of the country's premier
electronic retailers and one of our biggest accounts had closed their doors. Two of our five vendors had ceased manufacturing. Consumer confidence was at an
all-time low, and unemployment was on a steady rise. It was not the most optimistic beginning.

Considering all the issues we faced three months ago, the quarter delivered strong positive results. Although the continued weakness in the global economy,
combined with our decision last year to exit certain marginally profitable categories, contributed to expected lower sales, margins improved as a result of steps
taken last year, and our overhead is down significantly as we are now seeing the full effect of the cost reduction plans that were put in place throughout last
fiscal year.

Despite lower sales in Q1, we posted a small operating and net profit compared to an operating loss of approximately $7.4 million in Q1 2009. This marks a
major turn from where we were last year, and barring any unforeseen events, I believe we have positioned the Company for profitability in fiscal 2010.

Our accessory acquisition continues to improve, up 32.2% in the first quarter with sales at higher margins. This follows a 23% increase in Q4 of last year. The
increase in accessory sales was fueled by the RCA and TERK brands and driven by our number one market share position in digital antennas, as well as the
addition of several large new accounts.

We will be launching our new Xsight TV remotes under the Acoustic Research brand and a new line in our arsenal, Acoustic Research wired and wireless
headphones that deliver amazing studio quality sound, are just some of the 200 new product launches scheduled over the coming months within our accessory
group. We believe the new product portfolio, the new accounts and planned programs should position our accessories group to have a bigger impact on our
overall financial performance both domestically and in our international groups.

On the consumer side, post-holiday inventory overhang at retail delayed a number of new product launches that were initially scheduled for the early part of
the year. In addition, exiting the LCD TV and portable navigation businesses have significantly reduced quarter-over-quarter sales and will continue to affect
year-over-year sales in our consumer electronics group. As a result, our consumer sales for the quarter were down. However, our GP was up, and our overhead
continues to move down as we realized the synergies of our acquisition.

Towards the end of the first quarter, we saw a shift as retailer inventories were cleared, and restocking for the selling seasons intensified and is now underway.
To put this in context, excluding the impact of the product lines discontinued last year, our first-quarter sales were approximately 5% lower compared to the
first quarter last year.

As I have often said, product development is a key ingredient of our success, and at the end of the first quarter, we began shipping the 2009 lineups in
camcorders, clock radios, MP3 players and DVRs. Mother's and Father's Day promos highlighted some of those categories, and we have new programs and
new products slated for the summer selling season as well.

The economic conditions that impacted our performance in fiscal '09 are still very much a factor, and we expect them to continue to affect us through the
balance of the year, particularly on the mobile side, where recovery is likely to take longer with cost sales projected to reach only 10 million vehicles for the
year.

Uncertainty in the new car market resulted in first-quarter sales that were off roughly 20% compared to last year. We did experience an increase in Sirius XM
satellite radio products, but unfortunately it was not enough to offset the overall weakness in the automotive market. We fully expect satellite radio to continue
to be a sales driver this year and new product introductions with QUALCOMM's FLO TV, mobile video with Sony PlayStation built in, both slated for fall
launch, as well as our new custom mobile multimedia radio line, all should help offset continued market weakness.

We took aggressive steps last year to improve our profit margins and to lower our overhead. Overall gross profit margins were 19.1% and is up 350 basis
points compared to last year's first quarter and up sequentially over the fiscal fourth quarter last year. This increase reflects higher margin, new products and
the increase in our accessories business as a percentage of sales.

Please be aware though that we expect margins to average more to our normal 17.5% to 18% levels as sales of the consumer and satellite radio products
increase as we move into that year. Our overhead was down over $7.7 million compared to the first quarter last year, which represents a
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25.4% drop. The cost reduction plans that we put in place last year are fully reflected in this figure, and those reductions include productivity measures, new
inventory management systems, operational consolidations, and permanent and temporary payroll reductions. I believe our overhead is in line with anticipated
sales, but we will continue to fine-tune operations to add savings and increase profitability.

Let me caution you here as well not to expect a drop of 25% per quarter since we began implementing these reductions during last year. You will see declines
over fiscal '09 but at a diminishing percentage as we move deeper into fiscal 2010.

All of those factors combined allowed us to post a small profit for the quarter despite sales that were 17% lower than last year's first quarter. Considering that
the single largest component of the sales drop can be attributed to our exiting the LCD TV and navigation categories and that we are still in a struggling
economy, the first quarter's improvement is encouraging. We have taken major steps to reposition the Company, to be profitable in a very different economy.

In so doing we trimmed $23 million annually out of our overhead by reducing spending and instituting tighter controls. In the first quarter, we were able to
lower operating expenses without affecting the services our customers have come to expect. We remain focused on operating at the highest efficiency levels,
remaining lean but positioned to grow as the economy does.

Our placement at retail remains very strong. We have new mobile partnerships with some of the largest names in the business. On the OE side, we continue
doing business with the newly restructured car manufacturers as they emerge from bankruptcy.

And finally, we remain in a strong financial position with over $62 million in cash on hand, which, as I have said before, will allow us to execute our plan and
to capitalize on the favorable M&A market that is merging as a result of this recession.

I'm still cautious, especially since June's retail numbers continue to be depressed despite recent economic reports that indicate the market is beginning to show
signs of life. I'm expecting sales to ramp up sequentially, growing as we move into the third quarter in the holiday season, and I do expect us to be profitable
although on slightly lower overall sales. I believe that Audiovox with its strong brands, its strong distribution and know-how will prosper.

I would like to thank you for your time today and your continued support, and with that I will turn the call over to Michael.

Michael Stoehr - Audiovox Corporation - SVP & CFO

Thanks, Pat. Good morning, everyone. I will provide some details to the numbers that Pat has already given you this morning.

Within the 17% decline in overall sales reported during the quarter, the electronics group, which includes both mobile and consumer products, took the biggest
hit, posting a 30.5% decline to $78 million. Consumer sales of Audiovox-branded products dropped 70% as the quarter did not include sales from the LCD TV
portable navigation and GMRS categories, which we exited in 2009.

Despite the drop we did see an increase in the number of RCA products as we increased emphasis on this line. The well-documented problems in the
automotive industry, as well as the bankruptcy of one of our significant customers, drove mobile sales down by 22%, affecting all the traditional mobile
categories, including audio security and mobile video. Satellite radio was the only category showing increases in the first quarter.

Despite all of the negatives surrounding the industries we serve, our electronics sales were off only 5% in the quarter when you exclude the impact of the
discontinued product lines.

On a more positive note, our accessories group sales increased 32.2% to $40.8 million due to new products and the increase in antenna sales as a result of the
shift from analog to HDTV.

While we do not expect sales in our accessories group to continue to grow, although we do expect our sales in our accessories group to continue to grow, we
do not expect the sales of antenna products to be as strong in the balance of the year as the need for these products likely peaked during the digital turn on in
June.

International sales are also adversely impacted by the world economy issues with sales in Europe and Mexico declining. This is partially offset by sales
increases in Venezuela.
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Consolidated gross margins were positively affected by a combination of a shift in consumer sales to RCA products; increased accessories sales, which as you
know carry higher margins; price increases instituted last year to offset rising costs, and our cost-containment program. This contributed to a 350 basis point
increase in margins to 19.1% versus 15.6% in the comparable period in fiscal 2009.

Additionally in last year's first quarter, we took a charge of phasing out of the Portable Navigation product group. Adjusting for this $2.9 million charge, gross
margins in last year's first quarter would have been 17.5% versus our reported 19.1%.

As Pat mentioned earlier, we anticipate gross margins to be more along the lines of additional margins of 17.5% to 18% as anticipated higher satellite radio
sales which carry lower margins become a bigger factor in the sales mix.

Our operating expenses declined by 25% to $7.7 million -- or $7.7 million to $22.7 million versus $30.4 million in the same period last year. The overhead
reduction includes $4.4 million in savings generated by lower payroll expenses and benefits as a result of headcount reductions and temporary pay cuts for
active employees.

Headcount declined 24% from a peak of 1035 employees to our current level of 781. Benefit expenses were reduced as a result of the suspension of 401(k) and
deferred compensation matches, lower health plan expenses due to the reduction of employees and improved plan designs.

We also experienced reductions in advertising, occupancy, office, T&E and tradeshow expenses, and we are prepared to execute further reductions should they
be necessary.

As Pat mentioned, we anticipate further quarterly reductions. But as we go forward, the size of the reductions will decline on a dollar and percent basis as the
plans are fully implemented. Other income declined as a result of less income from ASA, which also felt the effects of the current economic climate as RV and
specialized vehicle sales declined.

Despite lower sales, the Company reported net income of $473,000 or $0.02 a share versus a net loss of $5.2 million or $0.23 a share in last year's first quarter.
The current quarter provision for taxes is related to deferred tax liability on our intangible assets. Due to the valuation allowance, which we reported in
February on our deferred tax assets, this created a non-cash charge on the P&L.

As for liquidity and capital resources, working capital increased to $243.4 million as of May 31, 2009 versus $241.1 million as of February 28, 2009. Our cash
balance is $62.3 million as we used approximately $7.2 million in cash since February to support a $17 million increase in accounts receivable than the
receivables and a reduction in accounts payable and crude expenses and other current liabilities.

Our inventory balances declined by $7.5 million, which helped partially fund the above use of cash. Our inventory turns improved from 3.7 to the quarter
ended May 31, 2008 to 4.2 for the fiscal 2010 first quarter. Our accounts receivable turns slowed from 5.5 to 4.4 in the comparable fiscal 2008 to 2009 period.
This is a result of a little slowness in customer payments and increased sales in the second and third months of the first quarter.

Though we have experienced strong reductions in overhead and improved margins, the economy is still unbalanced, and we will remain conservative in our
plans going forward this year. We continue to focus on liquidity by contracting the balance sheet and monitoring closely our future inventory purchases. All of
our recent acquisitions have been integrated into the Company, but as mentioned previously, we continue to look for additional synergies that may be
available. Our balance sheet remains strong, and we continue to work to strengthen it.

I will turn the meeting now back to Pat.

Patrick Lavelle - Audiovox Corporation - President & CEO

Thank you, Michael, and at this point we will take some questions.

QUESTION AND ANSWER

Operator
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(Operator Instructions). Jim Barrett, CL King and Associates.

Jim Barrett - CL King and Associates - Analyst

This is maybe a question for you, Mike. When I heard the comment, Pat, you made about the 5% drop in the electronic segment ex the exited product lines,
outside of that is the decline in sales similar in dollars as well as units, or has your pricing affected that somehow?

Patrick Lavelle - Audiovox Corporation - President & CEO

No. I think what affected the sales outside of the products that we exited was a late start in getting everything placed this year due to the overhang of the
Christmas inventory at retailers. Not any major reduction in prices or anything like that.

Jim Barrett - CL King and Associates - Analyst

Okay.

Michael Stoehr - Audiovox Corporation - SVP & CFO

And also, Jim, to answer your question, the LCD TVs did have a higher price point than the other products that we sell.

Jim Barrett - CL King and Associates - Analyst

I see. So when you consider the late start and a sense as to whether consumer sell-through is higher than what you are shipping at least to your retail partners?
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Patrick Lavelle - Audiovox Corporation - President & CEO

Our retailers are reporting to us that business is slow. That is the best we can see. We see that in their projections and that is why I've made the comment. I
think that we will see some slightly lower sales this year overall due to the -- just the general weakness.

Jim Barrett - CL King and Associates - Analyst
All right. Are retailers by and large reducing the amount of inventory they carry in a significant way?

Patrick Lavelle - Audiovox Corporation - President & CEO

No, it is just basically they are looking at their projections down the road and anticipating that they may not anniversary the numbers they had from the year
before and obviously adjusting their ordering based on that.

Jim Barrett - CL King and Associates - Analyst
And finally, Pat, does this slightly mean a single-digit decline in sales if I want to look at that more broadly?

Patrick Lavelle - Audiovox Corporation - President & CEO

Yes. When I say slightly, I mean there is a possibility that if some of the new products that we are introducing take hold quickly that we might be able to offset
the problem in the automotive sector, which we believe is the biggest area of concern at this particular point because of just the
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general weakness in automotive car sales. If we see a pickup there and we see our new products deliver in the months that they are supposed to deliver and get
early acceptance, then we could quite possibly have some slight increase.

Jim Barrett - CL King and Associates - Analyst

I see. Okay. Well, thank you very much.

Operator

(Operator Instructions). Thomas Kahn, Kahn Brothers.

Thomas Kahn - Kahn Brothers - Analyst

Two quick questions. One is, what is going on in the way of digital radio? I mean am I supposed to buy a digital radio for my house or my car? I don't hear
much noise about digital radio.

And the second question, Pat, is, can you give us a little more color on the acquisition front? In other words, you have all this cash and I know I have talked to

John in the past about you fellows wanting to use the cash to make good acquisitions. Have you been able to bid on some things and lose them to higher
bidders? What is going on? This is the second question in the acquisition area.

Patrick Lavelle - Audiovox Corporation - President & CEO

Okay. The first question is yes, you should buy HD radio, and you should tell all your friends to buy it, too. HD radio is gaining acceptance. You will see it in
more and more products as this year rolls out. It is essentially a conversion from analog to digital. It is one of the last systems either in a vehicle or products
that we know that are not -- that have not moved over from analog to digital.

So HD is happening. You will see more and more of our products with HD built into it.

As far as the acquisition, there are some opportunities out there for us. We have kind of anticipated that there would be some opportunities that we should be

able to take advantage of based on the recession. We are starting to see some of that now, and we are out there actively talking to a number of different
companies to determine what exists for us. We have not lost any deals to anybody outbidding us on anything.

Operator

[Howard Flenker], [Flenker & Company].
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Howard Flenker - [Flenker & Company] - Analyst

This is an offshoot of the questions for acquisition. Are you able, because of your strong balance sheet, to pick up customers by giving them slightly better
terms that the weakened competitors cannot offer?

Patrick Lavelle - Audiovox Corporation - President & CEO

We have not looked at it from that standpoint. Many of the larger customers have already moved to improve their positions by asking for better terms. But I
have not seen anybody move just on terms alone, no.

Howard Flenker - [Flenker & Company] - Analyst

And a second question relates to your balance sheet. You mentioned the $62.3 million in cash. You also have investment securities of about $22 million. Are
those liquid?

Michael Stoehr - Audiovox Corporation - SVP & CFO

The investment securities -- this is Michael Stoehr -- are the ownership that we have in our joint venture, ASA.

Howard Flenker - [Flenker & Company] - Analyst

And the equity investments?

Michael Stoehr - Audiovox Corporation - SVP & CFO

That is -- we have about a $4.5 million bond that we own.

Howard Flenker - [Flenker & Company] - Analyst

It shows here $13.5 million.
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Michael Stoehr - Audiovox Corporation - SVP & CFO

Which, on the investment? (multiple speakers)

Howard Flenker - [Flenker & Company] - Analyst

Equity securities.

Michael Stoehr - Audiovox Corporation - SVP & CFO

That is in monies that we have in a company called Bliss-Tel overseas and a few other smaller companies that we invested in. It is not really liquid.

Howard Flenker - [Flenker & Company] - Analyst

I see. So only part of it is liquid?

Michael Stoehr - Audiovox Corporation - SVP & CFO

That is correct.

Operator

Jim Barrett, CL King and Associates.

Jim Barrett - CL King and Associates - Analyst

Mike, could you comment on the vendor receivable? I noticed it has increased since year-end and comment on the quality of those receivables.

Michael Stoehr - Audiovox Corporation - SVP & CFO

Right. The vendor receivable is related to when we got into the deal with Sirius, there were inventories that had met an aging criteria that was billed to Sirius
and subsequently paid in June. That approximates $13 million.
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Operator

And there are no further questions at this time.

Patrick Lavelle - Audiovox Corporation - President & CEO

Okay. Well, thank you for your interest in joining us this morning. I wish you all a good day and week. Thank you.

Operator

Thank you for your participation in today's conference. This concludes the presentation. Everyone have a great day.

DISCLAIMER
Thomson Reuters reserves the right to make changes to documents, content, or other information on this web site without obligation to notify any person of
such changes.

In the conference calls upon which Event Transcripts are based, companies may make projections or other forward-looking statements regarding a variety of
items. Such forward-looking statements are based upon current expectations and involve risks and uncertainties. Actual results may differ materially from
those stated in any forward-looking statement based on a number of important factors and risks, which are more specifically identified in the companies' most
recent SEC filings. Although the companies mayindicate and believe that the assumptions underlying the forward-looking statements are reasonable, any of
the assumptions could prove inaccurate or incorrect and, therefore, there can be no assurance that the results contemplated in the forward-looking statements
will be realized.

THE INFORMATION CONTAINED IN EVENT TRANSCRIPTS IS A TEXTUAL REPRESENTATION OF THE APPLICABLE COMPANY'S
CONFERENCE CALL AND WHILE EFFORTS ARE MADE TO PROVIDE AN ACCURATE TRANSCRIPTION, THERE MAY BE MATERIAL
ERRORS, OMISSIONS, OR INACCURACIES IN THE REPORTING OF THE SUBSTANCE OF THE CONFERENCE CALLS. IN NO WAY DOES
THOMSON REUTERS OR THE APPLICABLE COMPANY OR THE APPLICABLE COMPANY ASSUME ANY RESPONSIBILITY FOR ANY
INVESTMENT OR OTHER DECISIONS MADE BASED UPON THE INFORMATION PROVIDED ON THIS WEB SITE OR IN ANY EVENT
TRANSCRIPT. USERS ARE ADVISED TO REVIEW THE APPLICABLE COMPANY'S CONFERENCE CALL ITSELF AND THE APPLICABLE
COMPANY'S SEC FILINGS BEFORE MAKING ANY INVESTMENT OR OTHER DECISIONS.

© 2009 Thomson Reuters. All Rights Reserved.

11







